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EVERYTOWN, NBA, AND SPIKE LEE LAUNCH CAMPAIGN 

TO RALLY AMERICANS TO HELP END GUN VIOLENCE 
   

First of Several Spike Lee-Directed ‘End Gun Violence’ PSAs to Debut Christmas Day on 

ABC and ESPN, Featuring NBA All-Stars Carmelo Anthony, Stephen Curry, Joakim Noah, 

Chris Paul, Grammy-Nominated Artist Andra Day, and Gun Violence Survivors from the 

Everytown Survivor Network 

    

Campaign Will Focus on 88 Americans Killed Every Day by Gun Violence, Hundreds More 

who are Injured 

   

NEW YORK CITY — Everytown for Gun Safety Support Fund today joined with the 

National Basketball Association (NBA) and Spike Lee to launch ‘End Gun Violence,’ a 

campaign focusing on the 88 Americans who are killed with guns every day and the 

hundreds more who are injured.  The campaign will tip off with the first of several Spike 

Lee-directed PSAs during ABC and ESPN’s NBA game coverage on Christmas Day.  The 

PSA, which can be viewed here, features Carmelo Anthony (New York Knicks), Stephen 

Curry (Golden State Warriors), Joakim Noah (Chicago Bulls), Chris Paul (Los Angeles 

Clippers), Grammy-nominated artist Andra Day’s hit song ‘Rise Up’, and gun violence 

survivors who are part of the Everytown Survivor Network, a program of Everytown for Gun 

Safety. 

   

The PSA calls on people to join the campaign and tweet using the hashtag 

#EndGunViolence.  You can find more about the campaign, including additional interview 

footage with all four NBA stars and gun violence survivors, plus steps on how to get 

involved at Everytown.WeCanEndGunViolence.org. 

   

“All over America people are tired of daily gun violence,” said Carmelo Anthony.  “But 

I’ve spoken with people about this in Baltimore, in New York, and across the United States 

and I know people are ready for their voices to be heard.  Basketball brought me to a 

different route in my life, but every kid should have an outlet to reach his or her full 

potential.  Using my platform to speak out, I know we can keep guns out of the wrong hands 

and save lives.” 
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“I heard over the summer about a shooting that killed a three-year-old girl, and I immediately 

thought of my three-year-old daughter Riley,” said Steph Curry.  “Then I learned the 

horrible statistic that every day 88 Americans are killed with guns and hundreds more are 

injured.  We’ve come together as a country to solve problems before – gun violence should 

be no different.” 

   

“I’ll never forget playing basketball in a park with some kids, and a young woman 

approached me in tears, and told me that her brother had been shot and killed on that same 

court a year earlier,” said Joakim Noah.  “Ultimately it’s about saving lives.  There’s just no 

room for gun violence.” 

   

“Throughout my career in New Orleans, Los Angeles, and traveling around the country, I’ve 

seen that gun violence is ending more than just lives – it’s ending hope for a lot of people,” 

said Chris Paul.  “As a father and a professional athlete, I know there are people counting on 

me to send the right message and set an example.  So I want to lead others to raise ourselves 

up from gun violence and save lives.  I’m proud to spread the message that we can 

accomplish an America free from gun violence.” 

   

“I'm Hyped To Join With The NBA, ESPN, The National Basketball Players Association, 

Everytown, And My Advertising Agency SpikeDDB To Make A Just And Moral Stand 

Against Gun Violence In Our Beloved Nation-The United States Of America. History Will 

Be On Our Side. YA-DIG? SHO-NUFF. By Any Means Necessary,” said Spike Lee. 

   

“I'm proud to be a part of the movement to end gun violence in America and I know we can 

make a difference by speaking up," said Grammy-nominated artist Andra Day.  "'Rise Up' 

is a song about hope in the face of challenges, and it's a message we can all embrace when it 

comes to gun violence.  We need to come together and address a crisis that kills 88 

Americans every day and injures hundreds more." 

 

"Athletes, law enforcement, gun violence survivors, moms, community leaders, and millions 

of Americans all know the impact of gun violence on our country," said John Feinblatt, 

President of Everytown for Gun Safety.  "We're proud to join with the NBA, these NBA 

stars, and Spike Lee to highlight stories of gun violence in America and bring people together 

to address the problem.  This partnership shows the wide range of people who are willing to 

speak up and be a part of our growing movement."    

 

"My son Steven dreamed of one day playing in the NBA. You would often see him walking 

with his basketball in hand,” said Reverend Kim Odom.  “But those dreams were shattered 

when he was 13 years old.  He was shot and killed walking home from playing basketball in 

our neighborhood on October 4, 2007.  Our family will never be whole without Steven.  But 

if we can prevent another family from being torn apart by gun violence, we will never stop 

speaking out.  And we are grateful to the NBA and its players for joining us in this 
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movement.  Steven would be so honored to know they are taking a stand to help save lives."  

   

The campaign features 35 gun violence survivors from all across the country, from Boston to 

Chicago to New York City, and includes stories of everyday gun violence in urban 

communities to mass shootings in Newtown, Aurora and Tucson.  Many of the survivors 

share personal stories about gun violence and basketball, including the family of Tyrone 

Lawson, who was shot and killed after a basketball game at Chicago State University in 

January 2013, Richard Martinez, whose son Christopher was an avid and competitive 

basketball player before he was killed in Isla Vista in May 2014, and Kim Odom, whose son 

Steven dreamed of playing in the NBA. 

   

Earlier this month, Everytown released a new video – “We Can End Gun Violence” – 

featuring a broad range of Americans including survivors of gun violence, moms, President 

Obama and cultural icons including Julianne Moore, Michael J. Fox, Amy Schumer, Spike 

Lee, Jennifer Aniston and Sofia Vergara, among others. The video launched at a length of 90 

seconds, but has expanded to 26 minutes as more Americans send in their own taped “We 

Can End Gun Violence” videos.    
 

About the Everytown Survivor Network    

The Everytown Survivor Network brings together Americans who have been personally 

affected by gun violence to work together to fight for solutions to prevent the gun violence 

that kills 88 Americans and injures hundreds more every day. The Survivor Network 

connects people who have been shot and loved ones of those who have been shot or killed to 

build community and empower survivors to become advocates and leaders in the gun 

violence prevention movement.  The Survivor Network, along with Moms Demand Action 

for Gun Sense in America and Mayors Against Illegal Guns, is part of Everytown for Gun 

Safety, the largest gun violence prevention organization in the country with more than three 

million members and more than 85,000 donors.  To learn more about Everytown's work with 

survivors or to join the Survivor Network, please visit www.everytown.org/survivors.    

 

About the National Basketball Association    

The NBA is a global sports and media business built around three professional sports 

leagues: the National Basketball Association, the Women’s National Basketball Association, 

and the NBA Development League.  The league has established a major international 

presence with games and programming in 215 countries and territories in 49 languages, and 

NBA merchandise for sale in more than 125,000 stores in 100 countries on 6 

continents.  NBA rosters at the start of the 2015-16 season featured 100 international players 

from 37 countries and territories.  NBA Digital’s assets include NBA.com and NBA Mobile, 

which achieved record traffic during the 2014-15 season, as well as NBA TV.  The NBA has 

created one of the largest social media communities in the world, with more than 945 million 

likes and followers globally across all league, team, and player platforms.  Through NBA 

https://t.e2ma.net/click/5fr6h/diegpg/1kog2b
https://t.e2ma.net/click/5fr6h/diegpg/hdpg2b
http://www.everytown.org/survivors
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Cares, the league addresses important social issues by working with internationally 

recognized youth-serving organizations that support education, youth and family 

development, and health-related causes.    

 

About Spike DDB    

Spike DDB, a joint partnership between filmmaker Spike Lee and Omnicom Group’s DDB 

Worldwide, is a fully integrated advertising and marketing agency with a focus 

on trendsetter, cross cultural and millennial audiences. Its mission is to help evolve brands by 

activating their cultural connections. Spike DDB has a range of clients including General 

Motors’ Chevrolet and the nation's fastest growing luxury brand, Cadillac. Spike DDB 

opened its doors in 1997 and is headquartered in the creatively burgeoning Brooklyn. More 

information can be found at www.spikeddb.com.      
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