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For more than 30 years, OWL has been the voice of 
midlife and older women, working to improve their 
economic security, access to health care and quality 
of life. And while these goals have remained the 
same, many of the ways in which we make ourselves 
heard are different. This report is, in part, a look at 
the world of 21st century advocacy, with examples 
of women who have embraced it and the successes 
they have had.

But we begin by honoring women who fought against 
tremendous odds in the 19th century, as leaders 
in the abolitionist movement and as suffragettes. 
Everything we accomplish has been done on their 

shoulders. When we feel discouraged, we need only channel their courage and 
determination to keep moving forward.  

And women have accomplished quite a lot. In the 20th century, women and 
their organizations played critical roles promoting civil rights, strengthening 
employment law and expanding educational opportunities for girls. We were an 
instrumental part of the fight for equal credit guarantees for women and equal 
access for persons with disabilities. In the 21st century, women have played key 
roles in advancing health care reforms and reauthorizing the Violence Against 
Women Act. These achievements are even more impressive given Congress’ 
legislative impasses.

The suffragettes could no more have imagined email, Twitter, Facebook or 
Tumblr than we can picture writing platforms and action agendas in longhand 
with quill and paper. The tools have changed, but women’s commitment to 
making progress has not. We hope the information in this report will play a role 
in expanding the ways in which women engage at every level of community. We 
want it to serve as a reminder that despite the challenges we often face, if we 
persevere, we will get the job done. 

As always, thank you so much for your involvement and support.

Margaret Hellie Huyck, Ph.D.

A Message from OWL’s President
Happy Mother’s Day! 
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The Report
This report is in part a look at how 
women will succeed in the 21st 
century arena – inside and outside 
the nation’s capital. It looks at 
where we have been, where we are 
going and how we are going to get 

there. It is about how the new 
communications tools have the 
potential to engage more women 
in the public square, which will 
change the tone of our civic 
conversation. After all, half of the 
nation’s adults over 21 are women; 

Overview

In many ways, women are still unaware of the immense 
power they wield. Women make 80 percent of household 
decisions and in the elections in 2008, 2010 and 2012, as 
women go, so has the nation.

- Celinda Lake, President, Lake Research

For more than 30 years, OWL has been the only national nonprofit that 
focuses solely on issues impacting women as they age. We leverage the 
quality and integrity of our work and our access to decision makers on 
behalf of the 74 million midlife and older women.  

We are proud to be part of the long and rich history of women advocating 
on behalf of themselves and others: from OWL’s earliest efforts to help 
secure passage of the Retirement Equity Act of 1984 and COBRA in 1985, 
to our continuing campaign to improve women’s economic security, 
access to affordable healthcare and overall quality of life. 

Women have played a key role in a number of life-changing laws, 
among them:

• Equal Pay Act of 1963
• Civil Rights Act of 1964
• Voting Rights Act of 1965
• Age Discrimination in Employment Act of 1967
• Fair Housing Act of 1968
• Title IX of the Education Amendments Act of 1972
• Equal Credit Opportunity Act of 1974
• Americans with Disabilities Act of 1990 
• NIH Revitalization Act of 1993

“
”
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53 percent of adults 45 and older 
are women.1 Since 1984, women 
have consistently registered and 
voted in higher percentages than 
men, are increasing their numbers 
in elected office at all levels of 
government and are driving 
charitable giving.2 Research on a 
range of fronts continues to affirm 
that more engagement by women 
– on corporate boards, in elected 
offices, in their communities – 
translates into greater success.

Breaking the Impasse in D.C.
The ability of the public to influence 
national policy on a range of issues 
is being hampered by Congress’ 
intense partisanship and legislative 
impasses. A clear illustration of this 
is how a minority group of Senators 
can threaten to filibuster and 
force a cloture vote that requires 
a supermajority of 60 instead of 
a regular majority. Thomas E. 
Mann of the Brookings Institution 
and Norman J. Ornstein of the 
American Enterprise Institute, 
authors of the book The Broken 
Branch: How Congress Is Failing 
America and How to Get It Back on 
Track observed in December 2012 
that “Congress is deadlocked, and 
the two major political parties are 

ideologically polarized and engaged 
in a permanent state of war. 
Problem-solving and compromise 
have given way to pitched doctrinal 
battles and obstruction at any 
cost. Even the perilous state of the 
economy has been insufficient to 
break the political stalemate.”3 

Increasing representation by 
women holds the potential to 
help break legislative gridlock. 
A recent article in The New York 
Times noted that Senators Kirsten 
Gillibrand (D-NY) and Susan Collins 
(R-Maine) led the effort in the 
Senate to repeal the military’s 
“don’t ask, don’t tell” policy. And 
all four Republican women senators 
broke with their party this year in 
voting to reauthorize the Violence 
Against Women Act.

OWL knows that greater 
participation in the public sphere, 
particularly by women from along 
the political spectrum, can help 
replace tedious stalemates and 
partisan bickering with sensible 
solutions. 

Nothing is more wholesome to the governmental and 
political process than increased participation of women.  

- U.S. House Minority Leader Nancy Pelosi

“ ”
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You Don’t Have to be in D.C. to 
Make a National Difference
The explosive growth of new 
communications tools has opened 
up even more ways for women to 
enter the arena.
  
For example, last year Bettina 
Seigel turned to Change.org – 
a nonpartisan, online petition 
platform – to ask the USDA to stop 
the use of lean finely textured beef 
(LFTB) in ground beef destined for 
schools. (LFTB is better known by 
its nickname: ‘pink slime’.) Nine 
days later the petition had more 
than 200,000 signatures; the USDA 
announced that school districts will 
be able to choose beef without the 
filler.

Another Change.org success came 
when 17-year old Katy Butler, 
who had been bullied in middle 
school found out the Motion 
Picture Association of America 
(MPAA) planned to give the movie 
Bully an R rating. She argued 
that the rating would mean the 
most important audiences would 
be unable to see it. After more 
than 500,000 people joined her 

campaign, the MPAA changed the 
rating to PG-13.  

One widely cited example of how 
the Internet can be extremely 
effective in promoting or opposing 
policies is the successful campaign 
against sweeping anti-piracy 
proposals known as SOPA/PIPA. 
The legislation was brought out 
of relative obscurity by major 
online platforms, including Redditt, 
Mashable and Facebook. In a 
relatively short period of time, 
millions who had never heard of 
the legislation were speaking out 
against it; sponsors started to drop 
off. It was particularly significant 
since the bills had bipartisan Hill 
support and were being backed by 
the motion picture and recording 
industry trade groups.

We Are All Malala
One of the most powerful stories 
to demonstrate the amplification 
powers of the Internet was the 
October 2012 assassination 
attempt on 15-year-old Malala 
Yousafzai of Pakistan, a leading 
advocate for girls’ access to 
education. The shooting quickly 

Whatever issues social lobbying sets its targets on, there’s 
a greater chance that those interests could theoretically 
advance positions that benefit a greater majority of people 
relative to those who could be affected.  

- Semil Shah, TechCrunch

“
”
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raised awareness of the issues 
she worked on and spurred the 
founding of the Malala Fund one 
month later; the Fund is housed at 
Vital Voices.

This story also demonstrates a 
change in the way young people 
see the world. Carrie Burke is the 
Dean of Students at Cheyenne 
Mountain High School in Colorado 
Springs. In a newspaper article 
about her classroom’s decision to 
support Malala’s cause, she said 
the power of social media is that 
it gives students the sense of a 
real and immediate ability to effect 
change.

Small Stories, Big News
Because of the Internet, local 
efforts can quickly become national 
news – and potentially change 
the outcome of the story. When 
four Georgia senior high school 
girls – friends since the fourth 
grade – decided it was time for an 
integrated prom, they started a 
Facebook page. In two weeks they 
had more than 23,000 likes and 
had been covered in media around 
the world. They also received 

dozens of offers of prom dresses 
and contributions to support the 
prom.

So Many Ways to Engage
Worried about what your chil-
dren are eating at school?  Go to 
LunchBox.org.  Join a discussion, 
get recipes, and learn how other 
parents have succeeded in getting 
healthier school food on their chil-
dren’s plates.  

Angry about another sexist com-
ment on the local news? Share the 
information. The Women’s Media 
Center encourages people to report 
sexism in the media, giving the 
organization a much broader reach 
than it could have through staff 
alone. 

Maybe your community has an 
environmental or health concern. 
The Community Tool Box allows 
you to read about how people are 
tackling these problems around the 
world.  

Institutions and elected officials 
are now paying more attention to 
social media. A recent survey of 

It brings stories from around the world right to them 
directly, into their personal space, and calls them to action. 
The world becomes smaller and they feel a little bit more of a 
calling to take care of it.  

- Carrie Burke

“
”
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senior and social media Hill staff 
by the Congressional Management 
Foundation found that 64 percent 
considered Facebook a “somewhat 
or very important tool for 
understanding constituents’ views 
and opinions”; 42 percent said the 
same about Twitter. 
 
Let’s Get to Work!
We have an ever-increasing array 
of tools that makes it easier for 
us to share, to see what is going 

on in real time, to draw on the 
cognitive power of millions. We can 
contribute to the global discussion 
from our living rooms. We can 
take action on behalf of someone 
hundreds of thousands of miles 
from home – or someone across 
the street. From donating to the 
community food bank to painting 
the neighborhood school, from 
running a voter registration drive 
to running for office, every woman 
can find a way to be involved. 

Thank goodness for the internet and social media, which has 
transformed how young people get information.

- Comment on Integrated Prom Facebook page

“ ”
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Our History
The 19th century suffragists spoke 
out with great courage at a time 
when women were prevented from 
speaking in public. Yet a number of 
notable women were not deterred 
from taking on the issues of ending 
slavery and securing women’s legal 
and social rights.  They advocated 
through their writings and 
speeches, created organizations 
and held conventions. Many of 
the early suffragists were also 
abolitionists. They influenced the 
passage of the 13th amendment 
to the U.S. Constitution, which 
abolished slavery, as they laid the 
groundwork for successful passage 
of the 19th amendment, which 
granted women the right to vote.

This work began in the late 1840s,4  
spanned 70 years and ended in 
triumph with the ratification of 
the 19th amendment in 1920. Yet 
despite this success, the suffragists 
knew this work was just the 
beginning of what would be a long 
and tireless movement to achieve 
equality under law and other social 
protections for women and girls.  

19th Century Examples of 
Advocacy, Networking and 
Collaboration
Among the notable 19th century 
suffragists were Lucretia Mott 
(1793-1880), Sojourner Truth 
(1797-1883), Elizabeth Cady 
Stanton (1815-1902), Lucy Stone 
(1818-1893), Susan B. Anthony 
(1820-1906), Harriet Tubman 
(1820-1913), Carrie Chapman Catt 
(1859-1947) and Alice Paul (1885-
1977). OWL knows that many 
other women made important 
contributions to the 19th century 
suffragist movement and while 
we are not able to acknowledge 
all of them in this report, we 
note these eight as examples of 
what can be accomplished when 
women recognize a need and seize 
opportunities to make a difference.  

Lucretia Mott, Elizabeth Cady 
Stanton and Susan B. Anthony 
were collaborators during the 
early years of the woman’s rights 
movement. Mott met Stanton 
during their work as abolitionists.  
They became friends and allies and 
worked with others to organize 
the National Women’s Rights 
Conventions. Anthony became 

Women Advocating for Women’s Rights

Few people live to see the actual and final realization of 
hopes to which they have devoted their lives.  

- Carrie Chapman Catt, Founder, League of Women Voters

“ ”
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acquainted with Stanton and joined 
her and Mott in the suffragist 
movement.   

Sojourner Truth, an African 
American abolitionist and woman’s 
rights activist came to know 
Elizabeth Cady Stanton and gave 
one of her many speeches at the 
first National Women’s Rights 
Convention, which followed the 
Seneca Falls Convention.  Truth 
was also a delegate to the first 
meeting of the National Federation 
of Afro-American Women, which 
was founded in 1896 and whose 
first president was Margaret Murray 
Washington, wife of Booker T. 
Washington.

Lucy Stone assisted in 
establishing the Woman’s National 
Loyal League to help pass the 13th 
Amendment to abolish slavery, 
after which she helped form 
the American Woman Suffrage 
Association. Stone’s speeches and 
writings motivated Elizabeth Cady 
Stanton and Susan B. Anthony 
to become deeply involved in the 
suffrage movement.

Harriet Tubman, an African 
American abolitionist and perhaps 
best known for her work in 
helping slaves escape to freedom 
through the Underground Railroad, 
also worked alongside Susan 
B. Anthony in the suffragist 
movement. Tubman was the 

keynote speaker at the first 
meeting of the National Federation 
of Afro-American Women in 1896.

Carrie Chapman Catt became 
involved in the suffragist 
movement in the later years and 
was selected by Susan B. Anthony 
to succeed her as president of the 
National American Woman Suffrage 
Association. Catt held that position 
at the time of the 1920 ratification 
of the 19th Amendment, at which 
time she founded the League 
of Women Voters. She was also 
the founder and president of the 
International Woman Suffrage 
Association, serving from 1904 
to 1923 and until her death as 
honorary president.

Alice Paul was active with 
the National American Woman 
Suffrage Association and later 
in the creation of the National 
Woman’s Party.  Paul was the 
original author of a proposed Equal 
Rights Amendment to the U.S. 
Constitution.
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Problem Solved
These women collaborated and 
leveraged their relationships to get 
the job done. They came to their 
tasks from different backgrounds, 
but shared important common 
denominators: vision, passion, 
leadership talents and organizing 
skills.  They knew that they could 
not achieve change on their own, 
and that tangible gains would 
require careful advocacy made up 
of coordinated efforts, skilled and 
committed staff, volunteers and 
money.  Those elements remain 
critical to successful advocacy 
today.  

The remarkable achievements of 
our 19th century women leaders 
paved the way for the next two 
generations of women leaders, our 
20th and  21st century advocates.  
They include the thousands of 
women who are elected to public 
office, arguably the single most 
important element to affect public 
policy. The suffragists strategically 
used what was available to them 
at that time – the courage of 
their convictions, determination, 
the spoken and written word, 
networking and conventions.  

Photo courtesy of Bobbie Ann Brinegar
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In the Advocacy Arena
The fight for women’s rights 
occupies a very important place 
in the history of America and 
many other countries; here, it has 
been part of day-to-day public 
policy discussions for the past 17 
decades. It is interesting to note 
how much has been accomplished 
in the U.S. even though women’s 
rights organizations occupy a tiny 
corner the nonprofit advocacy 
arena. 

There are more than 1.1 million 
501(c)(3) organizations, as 
defined by Internal Revenue 
Service (IRS). Of these, only 
about 1,000 are registered under 
the category of civil rights, social 
action and advocacy for women’s 
rights.5 But numbers alone do 
not tell the whole story.  Likely 
there are women’s organizations 
not captured in the IRS data 
and others, whose primary 
mission is something other than 
women’s rights, but who devote 
program efforts to the cause.  
Nonetheless, when viewed in this 
context, these statistics paint an 
astonishing picture. The rights 
of approximately 119 million 
women in America, representing 
51 percent of adults ages 18 and 
older, are advocated by fewer than 
1,000 organizations.  

How We Survive
For better or worse, funding often 
drives the advocacy agenda.  

Income uncertainty is perhaps the 
most stressful challenge that an 
organization will confront and often 
undermines its ability to be an 
effective and dynamic advocate.  

Collective Impact and Other 
Ways to Increase Effectiveness 
Studies on philanthropy suggest 
that collective impact is different 
from results achieved through 
coalitions and collaborative 
approaches.  For example, in a 
2011 Stanford Social Innovation 
Review article, John Kania and 
Mark Kramer advise that “…
venture philanthropists, social 
entrepreneurs and even some 
long standing foundations are 
looking for collective impact...
and that large-scale social change 
comes from better cross-sector 
coordination rather than from the 
isolated intervention of individual 
organizations.”6 

Not every solution can be 
universally applied, but Kania 
and Kramer’s findings are worth 
consideration as we in the 
advocacy community strive for 
maximum impact with limited 
resources.  More often than not, 
the social problems we work with 
are what the researchers define 
as “complex, the answer is not 
known, and even if it were, no 
single entity has the resources 
or authority to bring about the 
necessary change.” Kania and 
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The battle for the individual rights of women is one of long 
standing and none of us should countenance anything which 
undermines it.
  
- Eleanor Roosevelt 

Kramer suggest that collective 
impact could be one approach to 
achieving change.7  

Kania and Kramer describe 
“successful collective impact 
initiatives” as typically having “five 
conditions that together produce 
true alignment and lead to powerful 
results: a common agenda, shared 
measurement systems, mutually 
reinforcing activities, continuous 
communication, and backbone 
support organizations. They note 
that “…systemic change, however, 
ultimately depends on a sustained 
campaign to increase the capacity 
and coordination of an entire 
field.”8 

Women’s organizations know what 
it means to be in a sustained 
campaign. Yet on occasion, the 
timing for action on an issue comes 
without warning. Congress and 
state legislatures might advance 
an issue sooner than expected. 
Or, an issue that has not received 
much legislative attention suddenly 
requires urgent action because 
an unexpected incident creates a 
window of opportunity and delay 
is not an option. Our standing 

determination is to get the job 
done with the greatest possible 
impact, so we plunge ahead under 
all circumstances.

The Quest for Effective 
Advocacy
In 2009, The California 
Endowment issued a report 
titled What Makes an Effective 
Advocacy Organization?9 It 
offers a framework within which 
organizations can determine their 
advocacy capacity. The report 
addresses several factors critical to 
effectiveness, including leadership, 
ability to adapt, management and 
infrastructure. It also notes that 
the drivers that create the need 
to assess capacity usually include 
funding opportunities, increased 
visibility, devolution of government, 
demand for accountability, more 
competition and professionalization 
of advocacy.10 

In 2012, Independent Sector 
released the findings of a two-
year study, “Beyond the Cause:  
The Art and Science of Successful 
Advocacy,” which identified how 
the nonprofit and philanthropic 
sectors could increase their 

“
”
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influence on public policy. Among 
its key findings, the report states 
that “Developing an effective 
advocacy strategy requires 
creative judgment, experience, 
thoroughness, and significant skill 
to determine which approach is 
likely to succeed at a given time. 
Even with all these elements and 

resources in place, the overall 
political climate can make a 
particular victory out of reach 
or just the opposite. The most 
important role of leadership is to 
master the art of this process–to 
understand all of these elements 
and deploy them in a way that will 
advance the goal.”

Once you have defined a very real issue and spoken out 
clearly on it, positive things can happen. You don’t feel so 
alone, you learn how ‘the system’ works, and others in the 
same boat will join you to bring about a change.  

- Laurie Shields, OWL Co-Founder 

“
”
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New and Different Ways to Get the Job Done
Women use the tools that are 
available to us at any given time 
to get the job done and are ever 
mindful that one size does not 
fit all.  An effective tool that has 
emerged in recent years is social 
media, which allows organizations 
of all sizes to expand their reach, 
amplify their messages, and 
increase impact without sacrificing 
their uniqueness, long-standing 
values and core base of support.  

League of Women Voters of 
the U.S.
Some older, established 
membership organizations, such as 
the 93-year-old League of Women 
Voters, offer good examples of 
combining traditional approaches 
to advocacy with the use of social 
media and online engagement.  In 
the fight to protect voting rights, 
the League launched “Taking 
Voting Rights to Twitter” by hosting 
tweetchats on important voting 
rights issues, including the urgent 
need to protect the National Voter 
Registration Act (NVRA) of 1993.  
Tools such as tweetchats enable 
the League to reach a broad 
audience effectively and quickly.  

At the same time, the League 
honors its traditional forums of 
council and convention meetings, 
especially those held by state and 
local Leagues.  The League finds 
that half of the delegates to its 
national convention are first time 

participants who seek that forum 
to be engaged in League work.  
League members also value the 
reputation that local Leagues have 
of being a premier grassroots 
organization, and recognize that 
their work, especially in voter 
registration, necessitates local 
community meetings and events.11   
 
Vital Voices 
In May 2011, the Jordan Policy 
Advocates team - part of the 
Vital Voices Policy Advocates 
for Women’s Issues in the 
MENA Region program – began 
a campaign to create a more 
supportive work environment 
for women. Its goal was to raise 
awareness and enforcement of the 
law mandating that workplaces 
provide daycare facilities for the 
children of female employees. They 
combined online opportunities 
to engage, such as a Facebook 
page and ended with the first-
ever Awareness Walk to bring 
a government body along with 
the people to support a cause. 
Over 300 people attended the 
walk, including the Secretary 
General of the Ministry of Labour, 
representatives from the Arab 
Human Rights Organization, and 
the Jordan National Commission for 
Women.  
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Online Engagement

Perhaps the best known of the 
online advocacy organizations, 
Change.org makes its nonpartisan 
online petition platform accessible 
to the world, empowering any-
one, anywhere to start and win 
campaigns for social change 
Its website provides “powerful 
campaign tools for your next 
generation of supporters.” 
Change.org reports that millions 
of “action-takers” visit its site 
every single day.  Among the 
campaigns featured on Change.
org’s website was the successful 
effort to pressure Sprint to enable 
domestic violence victims to cancel 
or change their services in order 
to stay safe from their abusers. 
This campaign is reported to have 
had 175,126 supporters and was 
Change.org’s second successful 
effort on this issue; it earlier 
helped to spark a public outcry that 
led Verizon to update its policies.     

Innovations in Organizing

AmericaSpeaks 
The 18-year-old AmericaSpeaks, 
founded by Carolyn J. 
Lukensmeyer, uses “innovative 
deliberative tools” to bridge 
geography and facilitate 
communication among and 
between citizens and decision-
makers.  These tools include 
virtual tables with participants at 

their home or office computers 
interacting through webcasts, 
online chats, keypad polling and 
conference calls.”12 A Harvard 
University study of AmericaSpeaks 
involvement in the creation of the 
Unified New Orleans plan found 
that the public’s involvement 
significantly impacted stakeholder’s 
views about the planning process. 
They partner with GlobalVoices to 
work outside of the U.S.

Organizing for Action
Political organizations are experi-
menting with social media and in-
novation to find the most effective 
ways to execute strategy and at-
tract new volunteers and support-
ers. Organizing for Action (OFA) 
is a nonprofit organization estab-
lished to support President Obama 
in enacting the national agenda 
Americans voted for on Election 
Day 2012.  Sometimes referred to 
as a “top-down grassroots army,” 
OFA uses social media to communi-
cate with about 17 million people, 
run alternate agendas and concur-
rent national campaigns, while tar-
geting separate audiences and si-
multaneously sending email blasts 
and holding local events.13     

Voto Latino
Founder and executive director 
Maria Teresa Kumar decided at the 
outset that Voto Latino programs 
would be grounded in technology.  
Founded in 2004, Voto Latino is a 



2013 OWL MOTHER’S DAY REPORT16

nonpartisan organization whose 
civic engagement campaigns have 
reached an estimated 55 million 
Latino households nationwide.  
Text message outreach was used 
for the organization’s first voter 
registration drive in 2006; in 2010 
they used social media to register 
more than 120,000 young Latino 
voters and galvanize the Latino 
community to be counted in the 
2010 Census. The organization 
has since grown from a voter 
registration outlet to a leading 
social media outlet and online 
community with more than 15 
media partners, 120 bloggers, 
20 national partners and a field 
operation in seven states.   

Seizing the Opportunity and 
Making a Difference

A study of policies in 70 countries 
shows that mobilization by 
autonomous movements has the 
most enduring impact on policies 
to eliminate violence against 
women.14 A good example of that 
impact is right here at home, 
where women’s groups were 
critical to the successful 2013 
reauthorization of the Violence 
Against Women Act, which was first 

signed into law in 1994.   
Highlighted in this section are 
inspiring examples of what can be 
accomplished, sometimes against 
great odds; these include initiatives 
by women leaders who saw a 
problem, used available tools and 
took action. 

The Adventure Project 
Becky Straw and Jody Landers met 
while traveling through Liberia, 
West Africa. They joined forces in 
2010 to end extreme poverty in 
developing countries by supporting 
the world’s most effective social 
ventures.  The Project leverages 
micro-giving through strategic 
partnerships and has created 
500 jobs, including 168 women 
community health promoters caring 
for 117,600 people in Uganda.15 

Caring Across Generations  
Co-directed by Ai-jen Poo and 
Sarita Gupta, Caring Across 
Generations is a campaign to 
“protect an exploited workforce 
and the people who care for 
America’s swiftly aging population” 
by reforming domestic labor 
standards. The campaign’s co-
founders took note that the Baby 
Boomer generation is aging at a 
rate of seven thousand people per 
day. They organized the campaign 
to advocate for quality care for a 
growing elderly population while 
creating living-wage jobs for an 
invaluable sector of the workforce.16 

Don’t agonize, organize!

- Tish Sommers, OWL 
Co-founder

“ ”
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Creative Associates 
International 
Creative Associates International, a 
private firm providing professional 
and technical services, is the 
second largest company owned 
by women working with the U.S. 
government.  Founded by Charito 
Kruvant, Creative has worked with 
underserved communities in 85 
countries, sharing its expertise 
and experience in education, 
governance, stabilization, and 
transitions from conflict to 
peace. Creative is committed 
to generating long-term 
sustainable solutions to complex 
development problems. It works 
with community, government and 
institutional partners to identify, 
design and implement projects 
that promote quality education 
and a vibrant civil society, tackle 
issues related to youth and gender, 
generate and enhance livelihoods 
and encourage democratic 
processes.17   

Half the Sky Movement  
Half the Sky: Turning Oppression 
into Opportunity for Women 
Worldwide, a book by Nicholas 
Kristof and Sheryl WuDunn, 
inspired the start-up of Half the 
Sky Movement.  It brings together 
video, websites, games, blogs and 
other educational tools to raise 
awareness of women’s issues, and 
provide concrete steps to fight 
these problems and empower 

women, including raising funds 
for organizations that work on 
positive change and outcomes.  
The issues addressed by Half the 
Sky Movement include economic 
empowerment, education, forced 
prostitution, gender-based 
violence, maternity mortality and 
sex trafficking. 

The Miami-Dade Election 
Reform Coalition 
In the best tradition of grassroots, 
civic participation, this diverse 
Coalition came together quickly 
under the leadership of Lida 
Rodriguez-Taseff  in the wake 
of voting problems in 2002. In 
spite of limited resources – they 
worked without a budget and with 
purely volunteer core staff - the 
Coalition swiftly put together a 
comprehensive list of solutions 
for correcting the problems of 
the September 10, 2002 election.  
Their work did not end there. 
The group was responsible for 
significant improvements in 
the voting processes. Changes 
were made in county personnel 
responsible for elections; voting 
machine glitches were identified 
and corrected, and poll worker 
training was improved.18    

MomsRising.org 
MomsRising started with a 
handful of women and today has 
more than a million members; it 
addresses critical issues facing 
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women, mothers and families by 
mobilizing large grassroots actions.  
It combines the best of American 
innovation and ingenuity. It also 
serves as also a media outlet with 
over 700 bloggers and a combined 
estimated blogging and social 
media readership of more than 3 
million people.19 

National Partnership for 
Women and Families 
The nine year fight to enact the 
Family Medical Leave Act (FMLA) 
was a case study of bipartisan 
elected officials joining with 
advocacy groups representing 
diverse interests to support 
common sense public policy. Under 
the leadership of Judith Lichtman 
and Debra Ness, the National 
Partnership for Women and 
Families would not be deterred. 
FMLA offers compelling evidence 
that progress is possible. In the 
20 years since its enactment, the 
FMLA has been used more than 
100 million times and has helped 
families across the country.20  

No Labels 
No Labels is a growing citizens’ 
movement of people affiliated 
with different political parties; its 
Problem Solvers is a bipartisan 
group of Members of Congress who 
are committed to regular across-
the-aisle meetings, embracing the 
new attitude of problem solving 
and acting as leaders. The group 
also works to engage more people 
in bipartisan discussion about our 
nation’s problems.21  

U.S.-Afghan Women’s Council 
Former First Lady Laura Bush 
initiated the U.S.-Afghan Women’s 
Council and still serves as an 
honorary advisor.  The Council 
connects the U.S. and Afghan 
governments with the private 
sector, academics and non-
governmental organizations to 
improve the lives of women and 
children in Afghanistan. Then-
Secretary of State Hillary Clinton 
was also deeply engaged with the 
Council; she and Mrs. Bush were 
honored last year by Georgetown 
University for their work with 
women and children in Afghanistan 
and around the world. 

Promoting women’s freedom is crucial to Afghanistan’s 
future. To the extent that women are empowered to fully 
participate in their country, they’ll contribute to the stability 
and the prosperity of their nation. 

- Former First Lady Laura Bush

“
”
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The suffragists worked tirelessly 
for more than 70 years to gain the 
right to vote. It took less time than 
that for women to register and 
vote in higher percentages than 
men. There has been a measurable 
difference – a gender gap – in who 
women and men vote for since 
1980.22 In 2012, President Obama’s 
victory was attributed to his higher 
rate of support among women  
voters.

Women Voters
After voting, serving as an elected 
public official is probably the single 
most important way to impact 
public policy.  From 1970 to 2012, 
the number of women serving 
in Congress, statewide elected 
positions and state legislatures 
increased from 383 to 1,981.  But 
despite this 500 percent increase, 
women still lag far behind men in 
all levels of office.  

Women are 51 percent of the 
voting age population (18 years 
and older) but hold only about 17 
percent  of the seats in Congress, 

23 percent of state legislative seats 
and of the 50 states, only five have 
women governors.    

Women and Democracy
As reported by the United Nations, 
“Women are half of the world’s 
population, and as such their voice 
should be heard in the democratic 
process. Democracy needs women 
in order to be truly democratic, and 
women need democracy if they are 
to change the systems and laws 
that preclude them, and preclude 
societies as a whole, from attaining 
equality.  It is through democratic 
representation that women’s 
interests can be represented and 
their voices heard.  Article 7 in 
the Convention on the Elimination 
of All Forms of Discrimination 
against Women (CEDAW) reiterates 
the importance of women’s 
representation in the political life 
of their countries:  … ensure to 
women, on equal terms with men, 
the right: 

(a) To vote in all elections and 
public referenda and to be eligible 

Women in the Political Arena

Women are already the majority of voters. Ten million 
more women than men voted in 2008. In 2102, we were also 
among the most effective political communicators, with the 
credibility to connect with undecided voters about the issues 
that matter most in their lives.  

- Ann Lewis, Senior Political Advisor, former White House 
Communications Director

“
”
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for election to all publicly elected 
bodies; 
(b) To participate in the formulation 
of government policy and the 
implementation thereof and to 
hold public office and perform all 
public functions at all levels of 
government” 
The United States has signed but 
not yet ratified CEDAW. 

Political Parity
Political Parity, a program of 
the Hunt Alternatives Fund, 
seeks to double the number of 
women at the highest levels of 
U.S. government by 2022.  This 
program is co-chaired by Swanee 
Hunt, former Ambassador to 
Austria, and former Massachusetts 
Lieutenant Governor Kerry Healey.23  
The initiative provides a platform 
for a wide field of passionate 
and dedicated political leaders, 
researchers, and funders who want 
to change the face of U.S. politics. 

Women as Contributors
Campaign finance is another 
area in which women are 
underrepresented.  “Vote With 
Your Purse,” a research study 
conducted by She Should Run, 

reports that about 26 percent of 
all contributions to candidates, 
political action committees and 
political committees in the 2010 
elections came from women, down 
from 2008 and 2006.  

These organizations were 
founded to increase the number 
of women elected to office:  
 
EMILY’s List is a political action 
committee that supports pro-choice 
Democratic women candidates. It 
has 2 million members and since 
it was founded in 1985 has helped 
elect 100 pro-choice Democratic 
women to the House, 19 to the 
Senate, 10 governors, and over 
five hundred women to state and 
local office. 

ShePAC is a political action 
committee that works to increase 
the number of conservative 
women who serve in Congress 
and statehouses all across the 
country.  ShePAC identifies and 
supports women candidates who 
are proven leaders and who stand 
for conservative principles.  They 
described 2010 as “The Year of 
the Conservative Woman,” saying 

Women already give the bulk of charitable donations.  
They need to be given a road map about why political giving 
matters.  24

- Siobhan “Sam” Bennett, Women’s Campaign Fund & She Should Run

“
”
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more women than ever before 
took to the campaign trail to 
fight for responsible government, 
strong national security and fiscal 
restraint.
 
The Wish List is a political action 
committee founded in 1992. It has 
provided strategic advice, training, 
and financial support to hundreds 
of pro-choice Republican women 
candidates. 
The Women’s Campaign Fund is a 
national, nonpartisan organization 
dedicated to dramatically 
increasing the number of women 
in elected office who support 
reproductive health choices for 
all.25 WCF is the oldest national 
organization that financially 
supports women candidates.  She 
Should Run In Action, an online 
movement that informs individuals 
about the state of women in public 
office and mobilizes them to take 
action, is affiliated with WCF.  

Working from the Inside
Women legislators working 
in partnership with advocacy 
organizations have advanced 
women’s issues on a number of 
fronts.  The Congressional Caucus 
on Women’s Issues (Women’s 
Caucus) is a prime example of how 
this approach works.  

The Caucus has a long list of 
legislative accomplishments. One 

of its signature accomplishments 
was the passage of the NIH 
Revitalization Act of 1993, which 
requires that women be included 
in clinical trials conducted by 
the National Institutes of Health 
(NIH), and created the NIH Office 
of Research on Women’s Health. 
Under the bipartisan leadership of 
Senators Barbara Mikulski (D-MD) 
and Olympia Snowe (R-Maine), 
retired, and Representatives 
Patricia Schroeder (D-CO), 
deceased, and Connie Morella 
(R-MD), retired, the Women’s 
Caucus persevered for more than 
three years to ensure that these 
components were included in the 
final law.26   

Mentoring and Leadership 
Development for Girls
There are about 30 million girls in 
the United States, ages 6 to 18, 
who are on their way to becoming 
our future leaders.  Leadership 
development for girls has been 
ongoing in the United States for 
well over 100 years, with Boys 
and Girls Clubs of American, Girls 
Inc. and Girl Scouts of the USA 
providing leadership development 
and mentoring experiences in 
the United States and abroad.  
Through these experiences, girls 
learn lessons and gain insights in 
advocacy that are the same as 
those encountered by adults.
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The Importance of Involvement
A survey released in 2011 reveals 
that teens believe that civic 
engagement is important and 
advocacy can have an impact on 
government policies.  These are 
a few examples of how girls are  
engaged in public advocacy:  

Boys & Girls Clubs of America
The Boys & Girls Clubs partnered 
with the Case Foundation and 
Nickelodeon on a “Teens  Speak 
Up” national survey.  The results, 
which were released in late 2011, 
are very encouraging.  Nearly 
10,000 teens, ages 13 to 18, 
participated in the survey, which 
was conducted by 200 teens in 
their schools and communities. 
With respect to civic engagement  
and citizenship, 76 percent 
agreed or mostly agreed with the 
statement that when people get 
together to influence government 
policies can have a real impact. 
Sixty percent responded that 
“working to correct social and 
community issues that are 
important to me” was either 
extremely or very important.27 

Girls Inc.
Girls Inc. annually reaches about 
125,000 girls ages 6 to 18 and 
teaches them how to advocate for 
themselves and their communities, 
using their voices to promote 
positive change.  In one Girls 
Inc.’s science and math program, 
14-year-old girls built a model of 

a flood plain, discussed the impact 
of flooding on low lying areas and 
analyzed its effect on people and 
the environment.  In 2012, 56 
local Girls Inc. affiliates around the 
country participated in She Votes, 
enabling more than 4,000 girls 
to cast ballots in a mock election.  
The girls keep a “take-home card” 
that enables them to record their 
age during each successive election 
until they are 18 and eligible to 
vote.”28 

Girls Scouts of the USA
The Girl Scouts’ Journey Awards 
program provides girls the tools 
to dig for the root of an issue they 
deeply care about and then to 
explore possible solutions. As they 
advocate for a solution, the girls 
develop confidence and valuable 
leadership skills—problem-solving, 
research, networking, persuasive 
speaking and consensus-building, 
engaging community partners, and 
advocating for change.  Whether or 
not their advocacy effort succeeds, 
the girls know they have taken 
steps to make the world a better 
place.  

Girl Scouts in Boise, Idaho, lobbied 
the state legislature during its 
2013 session in an effort to win a 
sales tax-exemption for Girl Scout 
Cookies. The Wall Street Journal 
reported on the scouts’ activity.  
A 12-year-old Scout said her 
interaction with politicians taught 
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her more about “how they come up 
with all the different laws and all 
the different decisions they make.”   
And a 9-year-old, recounting the 
lessons of her first lobbying effort, 
said, “You need to have patience 
and perseverance. If someone says 
something negative about the bill, 
you have to remain calm and stuff.”29

As this report shows, advocacy 
engagement matters and the 
support and participation of 
individuals adds important value 
to the work. Volunteers are a 
precious resource who not only 
provide much-needed service, but 
also help amplify the voice of the 
organization they support.

Independent Sector reports that 
the estimated 2012 national value 
of volunteer time is $22.14 per 
hour.30 Adding to the value of the 
time women spend as volunteers 

is our control of charitable dollars.  
A 2011 Reuters article, referenced 
earlier in this report, reminds us 
that for most women, philanthropy 
is much more than writing a check.

One hundred and nineteen million 
women can make all the difference 
in the outcomes of many major 
policy issues. The hundreds of 
women’s groups need all the 
support they can muster. It is not 
enough to just appreciate the work 
we do.   

Find Your Place in the Arena

The triumph can’t be had 
without the struggle.

- Wilma Rudolph

Women give to causes close to their heart. They get 
directly involved, either by volunteering or providing ideas 
and problem-solving to make an organization better.  31 

- Lisa Dietlin, a Chicago-based philanthropic adviser

“
”

“ ”



2013 OWL MOTHER’S DAY REPORT24

What’s Next?
That is up to us. For individuals 
and organizations, having access 
to so many communications tools 
and so much data can result in 
expectations that quickly outstrip 
resources. We are all juggling 
new and old methods of outreach.  
While the new does not always 
replace the old, how we handle the 
merger is the difference between 
failure and success.

The good news is that – as 
the examples in this report 
demonstrate – it can be done.  The 
same tools that might overwhelm 
us also allow us to do so much 
in less time. Find something 
that matters to you – whether 

it’s improving the walkability of 
your neighborhood or advocating 
for national policies that ensure 
retirement security. Learn about 
what you care about, search for 
solutions and become a problem 
solver.

Stories of effective advocacy span 
the globe, showing endless paths 
we can take to engage. The most 
important lesson is that we start 
somewhere. There is a reason why 
Margaret Mead’s famous quote 
still resonates today: “Never doubt 
that a small group of thoughtful, 
committed citizens can change the 
world. Indeed, it is the only thing 
that ever has.”

Did you know?
• The median income for women over 65 is only $15,000
• Women are far more likely to serve as unpaid caregivers, 

which lowers Social Security and other retirement benefits
• The average senior spends 30% of their Social Security 

benefits on out-of-pocket Medicare expenses
• Women still earn only 77 cents for every dollar men earn, and 

this disparity increases with age
• Women represent a much smaller proportion (24%) than men 

(76%) in STEM jobs, which are one of the best- paying and 
fastest-growing employment sectors

• Many working women in the “sandwich generation” are 
caregivers to children

• Underemployment is especially prevalent among midlife 
and older women. Of men age 55-61, only 7.2% are 
underemployed; for women in the same age group, the 
percentage jumps to 20.5%
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Illumination
By Natasha Trethewey

Always there is something more to know
what lingers at the edge of thought

awaiting illumination as in
this second-hand book full

of annotations daring the margins in pencil
a light stroke as if

the writer of these small replies
meant not to leave them forever

meant to erase
evidence of this private interaction
Here a passage underlined there

a single star on the page
as in a night sky cloud-swept and hazy

 
The power of poetry demonstrates yet another way that women can be 
in the arena. You do not have to be a great public speaker or organizer, 
you don’t have to run for office or raise millions of dollars -- there are 
so many ways we can use our personal talent to, as the president said, 
‘strive for a more perfect union.”
 
OWL thanks Natasha Threthewey, United States Poet Laureate, for 
permission to reprint her poem, Illumination, in this report.

Throughout our history, America has advanced not only 
because of the will of our citizens, not only because of the 
vision of our leaders or the might of our military.  America 
has also advanced because of paintings and poems, stories 
and songs; the dramas and the dances that provide us 
comfort and instilled in us confidence; inspired in us a sense 
of mutual understanding, and a calling to always strive for a 
more perfect union.
 
- President Barack Obama, February 2013

“

”
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where only the brightest appears
a tiny spark I follow

its coded message try to read in it
the direction of the solitary mind

that thought to pencil in
a jagged arrow It

is a bolt of lightning
where it strikes

I read the line over and over
as if I might discern

the little fires set
the flames of an idea licking the page

how knowledge burns Beyond
the exclamation point

its thin agreement angle of surprise
there are questions the word why

So much is left 
untold Between

the printed words and the self-conscious scrawl
between what is said and not
white space framing the story

the way the past unwritten
eludes us So much

is implication the afterimage
of measured syntax always there
ghosting the margins that words

their black-lined authority
do not cross Even

as they rise up to meet us
the white page hovers beneath

silent incendiary waiting

Natasha Trethewey is Charles Howard Candler Professor of English and 
Creative Writing at Emory. 

She won the Pulitzer Prize for Poetry in 2007 for her volume Native Guard. 
This poem first appeared in the journal Fugue with the title “Afterimage.”
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The following recommendations 
demonstrate the many ways that 
policy can impact our lives, as well 
as the many arenas in which we 
can advocate.

General Policy 
Recommendations
• Raise the minimum wage and 

grant overtime protections for 
direct-care workers, 90% of 
whom are women.

• Strengthen and enforce anti-
discrimination laws to discourage 
age and gender discrimination;

• Mandate paid sick leave.

• Support legislation and 
initiatives that encourage 
employers to improve attitudes 
toward older workers and the 
long-term unemployed.

• Target midlife as well as young 
women for participation in STEM 
jobs.

• Increase tax credits for 
caregivers.

• Provide Social Security credits 
for full-time care-giving of young 
children and dependents with 
disabilities.

• Make Congress Work: Support 
recommendations such as those 
from No Labels.

Strengthen Existing Legislation
• Update and expand access 

to the Family and Medical 
Leave Act. Currently the law 
only applies to about 50% of 
workers in the U.S. Workers in 
smaller businesses, part-time 
workers, and new employees 
do not have coverage under 
the law. The FMLA should also 
be updated to recognize the 
care that grandparents provide 
to grandchildren, the care that 
adult grandchildren provide to 
grandparents, and the care that 
siblings provide to one another.  
Moreover, the FMLA provides 
only unpaid leave, and it does 
not provide time off for routine 
or less serious health needs. 
Finally, the FMLA does not 
provide the day-to-day flexibility 
that workers need to help meet 
the dual demands of work and 
family.

• Strengthen Social Security by 
eliminating the cap on payroll 
contributions; including all new 
state and local workers; treating 
all salary deductions like 401(k)
s; equalizing the reporting 
threshold for earning credits, 
and taking into consideration 
the time women spend out of 
the workforce or in low-paying 
or part-time jobs while caring 
for children or older family 
members.

Policy & Legislative Recommendations
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• Amend the Fair Labor Standards 
Act to extend basic labor 
protections, including minimum 
wage and overtime premium 
pay, to home care workers.

• Enact the Paycheck Fairness 
Act, which strengthens the 
enforcement of the Equal Pay 
Act through stricter provisions 
regarding wage rate differentials, 
making it easier for plaintiffs to 
follow suit in sex discrimination 
cases, providing for grants, 
studies, and establishing the 
Secretary of Labor’s National 
Award for Pay Equity in the 
Workplace for an employer who 
makes a demonstrative effort to 
eliminate pay wage disparities, 
among other provisions with 
the intention to alleviate pay 
disparities between men and 
women.

 
Off the Hill 
• Promote “middle skills jobs” that 

target individuals with a high 
school diploma but without a 
college degree.

• Increase U.S. investment in 
high-quality vocational education 
and training.

• Support a tax credit for starting 
a business.

• Incentivize employers to offer 
long-term care insurance options 

in benefit packages.

• Offer flexible work schedules to 
all segments of the labor force.

• Support women entrepreneurs 
with business training, 
marketing coaching, help with 
product development, and 
market access.

• Modernize and expand the 
existing system of trade 
adjustment assistance to include 
service sector workers hurt by 
changing trade patterns.
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Resources
This is not an all-inclusive list and is meant to serve only as a starting point. OWL 
welcomes your suggestions to add to this list.

AARP
www.aarp.org
The American Association of Retired Persons is a nonprofit, nonpartisan organization, 
with a membership of more than 37 million that fights for the issues that matter 
most to families such as healthcare, employment security and retirement planning. It 
advocates for consumers in the marketplace and helps its members obtain discounts 
on a wide range of products, travel, and services.

The Adventure Project
www.theadventureproject.org
The Adventure Project is a nonprofit organization established to increase investments 
in positive social enterprises around the world.  Its co-founders met while traveling 
through Liberia, West Africa and have joined forces to raise awareness and funds to 
support the world’s most-effective social ventures.

Alliance for International Women’s Rights
www.aiwr.org
The Alliance for International Women’s Rights is a U.S. non-profit organization that 
supports current and future women leaders in developing countries, with a current 
focus on Afghanistan.  Through its long-distance empowerment programs, the Alliance 
creates connections between Afghan women and professionals in developed countries 
who would like to use their skills to further women’s rights. 

Alliance for Retired Americans
www.retiredamericans.org
The Alliance for Retired Americans is a nationwide organization whose members work 
together to make their voices heard in the laws, policies, politics, and institutions that 
shapes our lives.  It enrolls and mobilizes retired union members and other seniors and 
community activists into a nationwide grassroots movement advocating a progressive 
political and social agenda that respects work and strengthens families.

American Association of University Women
www.aauw.org
The American Association of University Women (AAUW) is the nation’s leading voice 
promoting equity and education for women and girls. Since its founding in 1881, AAUW 
members have examined and taken positions on the fundamental issues of the day — 
educational, social, economic, and political.

AmericaSpeaks
www.americaspeaks.org
AmericaSpeaks is a nonpartisan, nonprofit organization whose mission is to reinvigorate 
American Democracy by engaging citizens in direct communication with decision makers 
in the public decision-making processes that most impacts their lives.  Through its 21st 
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Century Town Meeting, AmericaSpeaks convenes more than 160,000 people across the 
United States and around the world.

Asian American Legal Defense and Education Fund
www.aaldef.org
The Asian American Legal Defense and Education Fund (AALDEF) is a national organization 
that protects and promotes the civil rights of Asian Americans. By combining litigation, 
advocacy, education, and organizing, AALDEF works with Asian American communities 
across the country to secure human rights for all.  

Asian Immigrant Women Advocates 
www.aiwa.org
Asian Immigrant Women Advocates (AIWA) is a community based organization, primarily 
concerned with developing the collective leadership of low-income immigrant women 
and youth to organize for positive changes in their living and working conditions. Since 
1983, AIWA has focused its programs in three major areas: Education, Leadership 
Development and Collective Action.

Boys and Girls Clubs 
www.bgca.org 
Boys and Girls Clubs provide a variety of programs to enable all young people, especially 
those who are most in need, to reach their full potential as productive, caring, responsible 
citizens.

Center for Women Policy Studies
www.centerwomenpolicy.org 
The Center for Women Policy Studies was founded in 1972 as the first feminist policy 
analysis and research institution in the USA.  Its mission today is what it was then – to 
shape public policy to improve women’s lives and preserve women’s human rights.

Center for American Women and Politics at Rutgers University
www.cawp.rutgers.edu
The Center for American Women and Politics (CAWP), a unit of the Eagleton Institute of 
Politics at Rutgers, The State University of New Jersey, is nationally recognized as the 
leading source of scholarly research and current data about American women’s political 
participation.

Center for Women in Politics and Public Policy at UMass Boston
www.umb.edu/cwppp
The Center for Women in Politics and Public Policy at University of Massachusetts at 
Boston is committed to advancing women’s participation in public life.   Its core mission 
is to expand the involvement of women in politics and policies that affect them, their 
families, and their communities.
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Change.org
www.change.org
Change.org is an online resource that empowers anyone, anywhere, to start, join, and 
win campaigns for social change.  Millions of people sign petitions on Change.org each 
month on thousands of issues, winning campaigns every day to advance change locally 
and globally.  Popular topics of Change.org petitions are economic and criminal justice, 
human rights, education, the environment, animals, health, and sustainable food.

Church Women United
www.churchwomen.org
Church Women United is a racially, culturally, theologically inclusive Christian women’s 
movement, celebrating unity in diversity and working for a world of peace and justice 
on behalf of women and children.  It is organized into more than 1,200 local and state 
units in the United States and Puerto Rico; and recognized as a non-governmental 
organization by the United Nations.

Creative Associates International, Inc.
www.creativeassociatesinternational.com 
Creative Associates International is a private firm providing professional and technical 
services. Creative is committed to generating long-term sustainable solutions to complex 
development problems.  It works with community, government and institutional partners 
to identify, design and implement projects that promote quality education and a vibrant 
civil society for underserved communities across the globe.   

EMILY’S List
www.emilyslist.org
EMILY’s List is a political action committee that helps elect pro-choice Democratic female 
candidates.  With more than 2 million members, it is the largest resource for women in 
politics and one of the largest political action committees in the United States. 

Foundation Center
www.foundationcenter.org
The Foundation Center is the leading source of information about philanthropy worldwide. 
Through data, analysis, and training, it connects people who want to change the world 
to the resources they need to succeed. The Center maintains the most comprehensive 
database on U.S. and, increasingly, global grantmakers and their grants.  

Girl Scouts of the USA
www.girlscouts.org
The Girl Scouts of the USA is a youth organization for girls in the United States and 
American girls living abroad.  The Girl Scouts aims to empower girls and to help 
teach values such as honesty, fairness, courage, compassion, character, sisterhood, 
confidence, and citizenship through activities including camping, community service, 
learning first aid, and earning badges by acquiring other practical skills.
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Girls, Inc.
www.girlsinc.org
Girls Inc. inspires all girls to be strong, smart, and bold through life-changing programs 
and experiences that help girls navigate gender, economic, and social barriers.  
Research-based curricula, delivered by trained, mentoring professionals in a positive 
all-girl environment equip girls to achieve academically; lead healthy and physically 
active lives; manage money; navigate media messages; and discover an interest in 
science, technology, engineering, and math. 

Half the Sky
www.halftheskymovement.org
The Half the Sky Movement was inspired by journalists Nicholas Kristof and Sheryl 
WuDunn’s book of the same name, Half the Sky: Turning Oppression into Opportunity 
for Women Worldwide.   Its resources include a four-hour television series for PBS and 
international broadcast, shot in 10 countries to raise awareness of the oppression of 
women and girls worldwide.

Independent Sector
www.independentsector.org
Independent Sector is the leadership network for nonprofits, foundations, and corporate 
giving programs committed to advancing the common good in America and around 
the world.  Its nonpartisan coalition of approximately 600 organizations provides 
leadership and mobilizes the nonprofit and philanthropic community in fulfilling its 
vision of inclusiveness and to promote a healthy democracy.

Institute for Women’s Policy Research
www.iwpr.org
The Institute for Women’s Policy Research conducts rigorous research and disseminates 
its findings to address the needs of women, promote public dialog, and strengthen 
families, communities, and societies. It is the leading think tank in the U.S. focusing 
primarily on domestic women’s issues. IWPR’s reports and other informational resources 
have informed policies and programs across the U.S.

IWMF - International Women’s Media Foundation 
www.iwmf.org
The International Women’s Media Foundation is dedicated to strengthening the role 
of women journalists worldwide. It believes the news media world-wide are not truly 
free and representative without the equal voice of women. The IWMF celebrates the 
courage of women journalists who overcome threats and oppression to speak out on 
global issues. The IWMF’s programs empower women journalists with the training, 
support and network to become leaders in the news industry.

Lake Research Partners
www.lakeresearch.com
Lake Research Partners is a women-owned, national public opinion and political strategy 
research firm.  Its principals are leading information and political campaign strategists, 
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serving as tacticians and senior advisors to a wide range of advocacy groups, labor 
unions, non-profits, government agencies, companies and foundations, as well as 
dozens of elected officials at all levels of the electoral process. 

League of Women Voters of the U.S.
www.lwv.org 
The League of Women Voters is a grassroots American citizens’ organization that has 
fought since 1920 to improve the government and engage all citizens in the decisions 
that impact their lives.  It operates at national, state and local levels through more than 
800 state and local Leagues, in all 50 states, DC, Puerto Rico, the Virgin Islands and 
Hong Kong. 

Mana
www.hermana.org
MANA was founded in 1974 as the Mexican-American Women’s National Association, with 
the original intent to provide a voice for Mexican-American women at the national, state 
and local levels.  It has expanded into a national grassroots membership organization 
with a diverse group of Latinas in all areas of political, social and professional fields.

Miami-Dade Election Reform Coalition
www.reformcoalition.org
The Miami-Dade Election Reform Coalition (MDERC) is a non-partisan grass-roots 
organization dedicated to election reform. Their mission is to protect the rights of every 
eligible voter to cast a ballot and to have that ballot accurately recorded and counted. 

MomsRising
www.momsrising.org
Moms Rising is a nonpartisan organization that is working to bring together millions of 
people who share a common concern about the need to build a more family-friendly 
America. Members bring important motherhood and family issues to the forefront of 
the country’s awareness and work to create both cultural and legislative change, on the 
national and state levels.

Mujeres Latinas en Accion
www.mujereslatinasenaccion.org
Mujeres is a bilingual/bicultural agency which empowers Latinas through providing 
services that reflect their values and culture and being an advocate on issues that make 
a difference in their lives.  It provides comprehensive services that help women explore 
choices, make informed decisions, develop self-esteem, and enhance daily living and 
problem-solving skills.

National Asian Pacific American Women’s Forum
www.napawf.org
The National Asian Pacific Women’s Forum (NAPAWF) was created to serve as an 
advocate for women facing social, economic, and discrimination problems.  It provides a 
bridge for the 40-plus language groups that are represented under the Asian and Pacific 
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Islander census category.  NAPAWF bridges strategies of individual empowerment with 
a larger vision of mobilizing power for justice, equality and peace.

National Asian Pacific Center on Aging
www.napca.org
National Asian Pacific Center on Aging’s purpose is to serve as the nation’s leading 
advocacy and service organization committed to the dignity, well-being and quality 
of life of Asian Americans and Pacific Islanders (AAPIs) as they age.   AAPI elders, 
regardless of language, cultural, economic, or other barriers, will have access to and 
equity in the service, benefits, and programs that are available to all American senior 
citizens.

National Coalition of 100 Black Women  
www.ncbw.org
The National Coalition of 100 Black Women is a nonprofit volunteer organization for 
women of African descent. Its mission is to advocate on behalf of women of color 
through national and local actions and strategic alliances that promote the NCBW 
agenda on leadership development and gender equity in the areas of health, education 
and economic empowerment.

National Caucus and Center on the Black Aged, Inc.
www.ncba-aged.org
National Caucus and Center on the Black Aged, Inc. (NCBA) is a nonprofit organization 
dedicated to preserving the dignity and enhancing the lives of low income elderly African 
Americans.  NCBA addresses the needs of its constituency in the areas of health, 
affordable housing and employment.  It works to facilitate the sharing of resources, 
information and experience across a spectrum of policy makers, legislators, advocacy 
and service organizations. 

National Council of Women’s Organizations
www.womensorganizations.org
The National Council of Women’s Organizations (NCWO) is a nonpartisan, nonprofit 
umbrella organization of more than 200 groups, which collectively represent over 10 
million women across the United States.  It is the only national coalition of its kind.   
NCWO provides a coalescing force uniting member organizations around a common 
agenda and a commitment to advancing the issues which impact women’s lives.

National Council on Aging
www.ncoa.org
The National Council on Aging (NCOA) is a nonprofit service and advocacy organization 
and a national voice for older Americans and the community organizations that serve 
them. The NCOA works with thousands of organizations across the country to help 
seniors find jobs and benefits, improve their health, live independently, and remain 
active in their communities.



2013 OWL MOTHER’S DAY REPORT 35

National Partnership for Women and Families
www.nationalpartnership.org
Founded in 1971 as the Women’s Legal Defense Fund, the National Partnership for 
Women & Families is a nonprofit, nonpartisan organization that promotes fairness in 
the workplace, reproductive health and rights, access to quality affordable health care, 
and policies that help women and men meet the dual demands of work and family.

National Women’s Law Center
www.nwlc.org
Since 1972, the National Women’s Law Center has expanded the possibilities for 
women and girls in this country. It has succeeded in getting new laws on the books 
and enforced, litigating ground-breaking cases all the way to the Supreme Court, and 
educating the public about ways to make laws and public policies work for low-income 
women and their families.  

The National Council for Research on Women 
www.ncrw.org
The National Council for Research on Women (NCRW) is a network of leading university 
and community based research, policy, and advocacy centers with a growing global 
reach dedicated to advancing rights and opportunities for women and girls.  NCRW 
harnesses the collective power of its network to provide knowledge, analysis, and 
thought leadership on issues ranging from reducing women’s poverty to building a 
critical mass of women’s leadership across sectors. 

No Labels
www.nolabels.org
No Labels is a movement of Democrats, Republicans and everything in between 
dedicated to the politics of problem-solving.  It believes  the moment is now for elected 
officials to come together and solve our nation’s biggest problems.

Nonprofit Research Collaborative
www.nonprofitresearchcollaborative.org 
The Nonprofit Research Collaborative is an initiative formed in 2010 to reduce the 
survey burden on nonprofit organizations. Its work focuses on charitable receipts at 
nonprofit organizations and the factors that drive success in fundraising.

Nonprofit VOTE
www.nonprofitvote.org
Nonprofit VOTE is the leading source of nonpartisan resources that partners with 
nonprofits and social service agencies to help them incorporate voter engagement 
activities into their ongoing work.  

Organizing for Action
www.barackobama.com
Organizing for Action (OFA) is a nonprofit organization established to support President 
Obama in achieving enactment of the national agenda Americans voted for on Election 
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Day 2012. OFA advocates for these policies throughout the country and mobilizes 
citizens of all parties and diverse points to speak out for speedy passage and effective 
implementation of its wide-reaching program on many social and economic issues.
 
Political Parity
www.politicalparity.org
Political Parity, a program of Hunt Alternatives Fund, is a nonpartisan initiative with 
the goal of increasing the number of women serving at the highest levels of the United 
States government by 2022.  Its program is a platform for a wide field of dedicated 
political leaders, researchers, and funders changing the face of U.S. politics. 

the polling company, inc. 
www.pollingcompany.com 
The polling company, inc. is a privately held, women-owned, nationally-regarded 
primary research and consulting firm.  It has a broad base of clients and offers a 
wide range of primary and secondary, quantitative and qualitative consumer-centric 
research services, including polls, focus groups, media management, and alternative, 
cutting-edge research technologies. 

ShePAC 
www.shepac.com
ShePAC is a political action committee that works to increase the number of conservative 
women who serve in Congress and statehouses all across the country.  ShePAC identifies 
and supports women candidates who are proven leaders and who stand for conservative 
principles.  

U.S.-Afghan Women’s Council
www.gucchd.georgetown.edu
Initiated by former First Lady Laura Bush, the U.S.-Afghan Council connects the U.S. 
and Afghan governments with the private sector, academics and non-governmental 
organizations to improve the lives of women and children in Afghanistan.  The issue 
areas that have received support and funding from the Council include economic 
development, education, health, leadership development, legal training, media and 
political participation.  The Council is housed at Georgetown University Center for Child 
and Human Development.

Vital Voices
www.vitalvoices.org
The nonprofit Vital Voices Global Partnership grew out of the U.S. government’s 
successful Vital Voices Democracy Initiative, which was established in 1997 by then-
First Lady Hillary Rodham Clinton and former Secretary of State Madeleine Albright 
after the United Nations Fourth World Conference on Women in Beijing to promote the 
advancement of women as a U.S. foreign policy goal.
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Voto Latino
www.votolatino.org
Founded in 2004, Voto Latino is a dynamic and growing nonpartisan organization whose 
civic engagement campaigns have reached an estimated 55 million Latino households 
nationwide. Voto Latino is dedicated to bringing new and diverse voices into the political 
process by engaging youth, media, technology and celebrities to promote positive 
change.

Winning the Vote: The Triumph of the American Woman Suffrage Movement
www.americangraphicpress.com 
This story captures the color and excitement of a central, inspiring, but largely unknown 
chapter in American history.  This hefty, beautifully designed book presents the woman 
suffrage movement clearly and chronologically, with emphasis on the remarkable 
personalities and turbulent political campaigns of the early 20th century. 

The Wish List
www.thewishlist.org
The Wish List (Women in the Senate and House) is a political action committee devoted 
to the recruitment, support and election of pro-choice Republican women to the 
House of Representatives and Senate.  It can be considered a counterpart to another 
organization: Emily’s List, whose goal is to elect pro-choice Democratic women. The 
Wish List maintains strong alliances with other moderate Republican groups. 

Women’s Campaign Fund
www.wcfonline.org
The Women’s Campaign Fund (WCF), a nonpartisan organization, is dedicated to 
dramatically increasing the number of women in elected office who support reproductive 
health choices for all.  As political venture capitalists, its national network members 
work to advance women leaders at all levels of political participation and empower 
individuals to stand up for issues of critical importance to the health of the nation, 
including reproductive health. Through its sister organization, She Should Run, WCF 
produces original research relevant to women in politics.

Women’s Global Empowerment Fund
www.wgefund.org
Women’s Global Empowerment Fund is a nonprofit organization that works to reach 
underserved women in northern Uganda through microfinance loans and education 
programs, creating opportunities while strengthening families and communities. It 
helps women develop leadership and empowerment abilities required to lead successful, 
dignified lives. 

Women’s Policy Inc.
www.womenspolicy.org 
Women’s Policy Inc. is a nonprofit, nonpartisan organization with the sole focus to 
help ensure that the most informed decisions on key women’s issues are made by 
policymakers at the federal, state, and local levels.  Its audiences include elected 
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officials, regulators, women’s groups, labor groups, academia, the business community, 
the media, and the general public. 

Women’s Research and Education Institute
www.wrei.org
Women’s Research & Education Institute (WREI) identifies issues affecting women in 
their roles in the family, workplace and public arena and informs and helps shape the 
public policy debate on these issues. 

Women Thrive Worldwide
www.womenthrive.org   
Women Thrive Worldwide is a nonprofit organization that advocates for change at the 
U.S. and global levels so that women and men can share equally in the enjoyment 
of opportunities, economic prosperity, voice, and freedom from fear and violence.  
Additionally, its work focuses on partnering with locally based organizations and to 
create powerful coalitions to advance the interests of the women and girls whom they 
serve.

Women’s Voices for the Earth
www.womensvoices.org
Women’s Voices for the Earth is a national organization that works to eliminate toxic 
chemicals that harm women’s health by changing consumer behaviors, corporate 
practices and government policies. Their vision is a world in which all women, their 
families and communities live in a healthy environment, free from toxic chemicals that 
adversely impact their health and well-being.  

YWCA
www.ywca.org
The World YWCA is the umbrella organization of the global network of the YWCA, a 
movement of women working for social and economic change around the world. It 
advocates for young women’s leadership, peace, justice, human rights and sustainable 
development, both on a grassroots and global scale. It is the largest women’s organization 
in the world, and the second oldest organization of its kind, second only to the Relief 
Society. 
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OWL - The Voice of Midlife and Older Women

We Advocate For:

Economic Security
• Preservation of the social insurance principles of Social Security
• Better pensions and other retirement plans for women
• Laws barring age and gender discrimination
• Meaningful employment and competitive wages
• Monetary credit for caregiving

Health
• Universal, affordable, accessible and quality physical and mental 

health care
• Expansion of Medicare and Medicaid to include the full range of services 

needed by midlife and older women
• Long-term and chronic care assistance

Quality of Life
• Safe, accessible, non-discriminatory and affordable housing
• Public transportation that meets the needs of older persons
• The elimination of exploitation and abuse of older women
• The right of all persons to remain in control of decisions throughout 

their lives

OWL - The Voice of Midlife and Older Women is the only national nonprofit focused solely 
on issues that improve the economic security, access to affordable health care and overall 
quality of life for the nation’s 74 million midlife and older women. 



I  Support OWL in its Campaign to Bring More Women to the Table!

Name:  

Street:

City:                                              State:                        Zipcode:

Email: 

Telephone: Work:      Home or Cell:

I live in Congressional District: 

Additionally, I will: 
Write my U.S. Senators and members of Congress 
Join with others to organize action in my local community 
Share this important information with others through 

Letters to Family, Friends and Colleagues
Email
Facebook
Twitter
Newsletters
Blogs
Other Social Media 
Op-Eds and Letters to the Editor

I share OWL’s mission and commitment to policies that improve and protect the 
status and quality of life for midlife and older women. Enclosed is my contribution of:

      $50               $100               $250               Other:

Your contribution to OWL is tax-deductible to the extent allowed by law.  Please make 
your check payable to OWL or charge your contribution to your credit card.

Charge to (circle one):  Visa  MasterCard    American Express

Account number:        Exp. Date:   3 digit code:     

Signature:         Date: 

Mail to: 1625 K Street NW, Suite 1275, Washington, DC  20006

I will donate online at www.owl-national.org






