




“Bringing Justice to the System 
- Forming Our Own Justice League”

Sexual Assault Awareness and Prevention Month - April 2013

Every April agencies and organizations across the United States will engage in a united effort to 
raise awareness and promote social change during Sexual Assault Awareness and Prevention Month 
(SAAPM).  For Texas agencies and organizations, this is an amazing opportunity to take this national 
effort and make it local. Your agency’s SAAPM activities represent a ripple in the wave of sexual assault 
awareness and prevention efforts.  

There is a popular motto in our great state: “Don’t Mess With Texas!” So as we begin planning our 
Sexual Assault Awareness and Prevention activities, think about how social media, first responders,  
institutions and systems, and our community responds when a fellow Texan is “messed with”.

The theme of TAASA’s 2013 SAAPM packet is “Bringing Justice to the System – Forming Our Own 
Justice League”.  The intention behind this theme is to represent the extraordinary power of every 
day working people – people who commit their lives to serving their community and the people who 
live, work, and play there.  It also represents the importance of the collective responsibility of raising 
awareness, responding to reports of sexual violence, understanding the dynamics of sexual violence, 
and improving community efforts to stop it before it starts.  This packet is designed to involve the 
entire community and let the superhero in all of us shine forth. We’ve included ideas, tools, and 
information to inspire us to leap into action. Together, our “Social Justice League” can harness our 
power and bring justice back to the system. 

  
Throughout the packet the light bulb icon denotes an idea to incorporate into your SAAPM 
activities.

We are excited to join the national effort to creating awareness and change…one community as 
a time. Become a part of a movement to invigorate and motivate people across Texas to work for 
healthy, sexual violence free hometowns.

As always, TAASA is here to help.  Contact Rose Luna, rluna@taasa.org or Rick Gipprich, rgipprich@
taasa.org  with any questions regarding the 2013 Sexual Assault Awareness Month packet activities.  
It’s going to be a great year.

“SOCIAL JUSTICE LEAGUE...

ACTIVATE!”
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“When you give everyone a voice and give people power, the system usually ends 

up in a really good place.” -Mark Zuckerberg, CEO & Founder of Facebook

SECTION 1
ENGAGE! Social and Traditional Media

Since its inception, social media may be the single most efficient and effective way of communicating 
to audience. What started as a simple technology based tool has grown into a global movement. 
According to Wikipedia, social media is defined as a “media for social interaction, using highly 
accessible and scalable communications techniques. Social media is the use of web-based and mobile 
technologies to turn communication into interactive dialogue.”

In simpler terms, social media allows users to communicate back and forth, exchange ideas and 
express views on topics relevant to them. Using social media to further the anti-sexual violence 
movement has become increasingly popular and more effective than traditional methods. 

Technology has become extremely personal. Social media has made a shift from updating people 
about our minute daily happenings, to letting people into our entire lives, our religious beliefs, our 
political views, and our social views.

Can Social Media Bring Justice For Sexual Assault Survivors?

If used properly and done with strategy, social media can help survivors, and those affected by sexual 
violence, access resources and engage in meaningful dialogue around the issue. It can direct entire 
communities to our movement and empower the everyday person to stand up and speak out when 
something is not right. 

Social media sparked a dialogue about race in the case of Trayvon Martin. Social media renewed a call 
to act on guns and mental health issues in the wake of the tragedy in Newtown, CT. When access to 
traditional media was cut off to people during the recent uprisings in the Middle East, social media 
informed the world about what was happening there. 

Have you ever signed a petition on Change.org? Have you ever used a hash tag (#) when sending 
out a tweet so that more people can identify your cause and join in? Have you ever posted a link to 
an article about a sexual assault or a social injustice in your community on Facebook? If you have, 
chances are other people signed the petition, other people re-tweeted your tweet, and other people 
commented on your post or shared your post with their friends. And by doing so, collectively you all 
have furthered a cause, increased someone’s awareness and knowledge, incited a new found sense of 
urgency in finding justice,  and ultimately given a survivor the hope for justice they needed. 
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ACTIVATE! Social Media Activities

Facebook: Invite your friends and community members that “like” your agency’s Facebook page 
     to share their stories of how they brought justice to the system, or helped someone   
     else get the justice that they deserved.

             **Note: Make sure to monitor the stories and the comments, and respond    
     appropriately when you feel it necessary. It is also critical to stress the importance of
     protecting the privacy of survivors, so discretion and common-sense is essential.

Twitter:   The hash tag (#) represents a way to streamline conversation around a certain topic to 
     join that conversation.  We created #socialjusticeleaguetx to signify our work and  
     conversations for the month of April.  So join us in becoming a top trending item and   
                    include #socialjusticeleaguetx on all your tweets. Encourage your followers to do the same.   

Here are some suggested postings for social media engagement during Sexual Assault 
Awareness and Prevention Month.

April 1, 2013
It’s Sexual Assault Awareness and Prevention Month! Join the Social Justice League to fight against 
sexual assault!! Make this ur cover photo for the month of April.  #socialjusticeleaguetx

April 2, 2013 (In solidarity with agencies across the country)
Show your membership to the Social Justice League.  Change ur profile pic for the #SAAPM Day of 
Action: 2moro, April3.

April 3, 2013 (In solidarity with agencies across the country)
Today is SAAPM Day of Action! Use your status, pic and posts to spread the word!! (Encourage both 
professional and personal contacts to take part)
 “Bring Justice to the System!” Say No to Rape Jokes! Rape is Rape! #socialjusticeleaguetx 

April 4, 2013
In Texas 1 in 5 women and 1 in 20 men have been sexually assaulted at some point in their 
lifetime.  Who are the victims? http://taasa.org/resources/sexual-assault/who-are-the-survivors/ 
#socialjusticeleaguetx

April 5, 2013
BLAME the rapists NOT the victim.  Blaming the victim for rape is like blaming the merchandise for 
shoplifting.  #socialjusticeleaguetx

April 6, 2013
SANE’s Rock!!  What’s a SANE? http://iafn.org/ #socialjusticeleaguetx

April 7, 2013
Join the Social Justice League and spread the word!  Over 94% of rapists roam free with only 3% ever 
spending a day in jail. #socialjusticeleaguetx
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April 8, 2013
How can you help end sexual violence? Do not use “gay” as a put down. #socialjusticeleaguetx  

April 9, 2013
Society teaches “Don’t get raped” rather than “Don’t rape” #socialjusticeleaguetx

April 10, 2013
Small yet offensive jokes when cracked by millions create tolerance for rape. @saynotorapejokes (to 
tag) #socialjusticeleaguetx

April 11, 2013
Studies confirm the undetected rapist is a serial hunter and serial offender– not the misunderstood 
drunk guy.  #socialjusticeleaguetx

April 12, 2013
Only 18% of sexual assaults in TX reported to law enforcement….thus the rapists in over 80% 
of rape cases remain undetected.  What must we do about this? Start an online conversation. 
#socialjusticeleaguetx.

April 13, 2013
Support GLBT Survivors of sexual assault, http://gwired.gwu.edu/saccteam/glbt/ #socialjusticeleaguetx

April 14, 2013
Social Justice League member of the week!   Highlight an individual or agency exhibiting 
extraordinary work with survivors of sexual assault.  #socialjusticeleaguetx

April 15, 2013
How can we end sexual violence? Work for full equality between men and women in society. 
#socialjusticeleaguetx

April 16, 2013
Mandatory Reporting for Child Sexual Assault - What is TX law? Texas Family Code 261.101A  http://
statutes.legis.state.tx.us/docs/FA/htm/FA.261.html  #socialjusticeleaguetx

April 17, 2013
How can we end sexual violence? Talk about sexuality and objectification without being called a 
prude or a slut.  #socialjusticeleaguetx

April 18, 2013
Over 60% of Texans are unaware a rape crisis center exists in their area! Find and support your local 
rape crisis center, http://hopelaws.org/locations/  #socialjusticeleaguetx

April 19, 2013
How do we end sexual violence? Question rape myths! http://health.uark.edu/myths_and_facts_
about_sa.pdf #socialjusticeleaguetx
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April 20, 2013
When someone tells you they’ve been raped, start by believing. http://startbybelieving.org 
#socialjusticeleaguetx

April 21, 2013
Today begins National Crime Victims Rights Week! Join voices with other victims serving agencies to 
stand for the rights that victims of crime deserve. http://ovc.ncjrs.gov/ncvrw/ #socialjusticeleaguetx

April 22, 2013
How do you get youth involved? Start a Texas PEACE Project chapter in your area. http://taasa.org/TPP   
#socialjusticeleaguetx

April 23, 2013
Male survivors deserve support and understanding.  http://rainn.org/get-information/types-of-sexual-
assault/male-sexual-assault #socialjusticeleaguetx

April 24, 2013  
Wear denim tomorrow in support of Denim Day! What’s denim day?? Check it out: http://denimdayusa.
org/about/history  #socialjusticeleaguetx

April 25,2013
Denim Day!! Share picks on facebook.com/TAASA #socialjusticeleaguetx

April 26, 2013
Proud members of the “Social Justice League”.  Support the men and women of law enforcement in 
their tireless pursuit of justice for victims of sexual assault! #socialjusticeleaguetx

April 27, 2013
Thank your volunteers, boards, and staff working at rape crisis centers. You provide a valuable service 
to your community!  Support your local rape crisis center #socialjusticeleaguetx

April 28, 2013
Sexual Assault Awareness & Prevention Month: What can men do? http://acalltomen.com/  
#socialjusticeleaguetx

April 29, 2013
Inform yourself and help bring justice to the system.  In TX over 80% of rape victims were 
raped by someone KNOWN to them! Find out more about sexual assault at http://rainn.org  
#socialjusticeleaguetx

April 30, 2013
Be a part of the Social Justice League! Commit to ending sexual violence! Volunteer at your local rape 
crisis center.  http://hopelaws.org/locations/  #socialjusticeleaguetx
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Traditional Media: 

Every community has some form of media outlet available to them. Perhaps it’s a local radio or 
morning TV show, community calendar, newspaper or neighborhood recorder, or even bulletin boards 
at local grocery stores or coffee shops. Whatever outlet is available to you, use it! It is a great way to 
promote your agency, the work you do in the community, and advertise your SAAPM events. 

Press Release:   

A press release is a great way to inform people through a news outlet about upcoming events, 
announcements, or important goings-on in the anti-sexual violence movement. Even if you feel that 
the media won’t care about your event or announcement, it doesn’t hurt to send out a press release. 
In fact, make it a habit. At least you’re getting the attention of local press and they may in fact want to 
highlight your agency another time. Get on their radar!

The next page is an example of a press release that could be used for Sexual Assault Awareness 
Month:



8

Contact the press for the various SAAPM events you have planned. Also invite  the press for a 
special meeting, luncheon, coffee, or press conference to begin a relationship.  This gesture can be 
the beginning of a mutually beneficial partnership.  
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WRITING AN OP-ED:

Writing an op-ed (short for opposite the editorials) is an effective way to educate people about 
issues that are important to you and your organization. Unlike a press release, an op-ed should 
articulate an opinion that can be argued. You should check with your local publication to see what 
their requirements are, but typically op-eds are between 600 and 1,200 words. The topic should not 
be a response to a story that ran in the paper (that would be best expressed in a letter to the editor), 
but a longer piece discussing an issue that affects your community. Getting an op-ed published in 
a larger publication can be very competitive, so keep in mind smaller city/town papers, community 
publications, and college papers as well. 

As always, when approaching a newspaper to run a story, the op-ed should cover a timely issue, 
otherwise it won’t be considered for publication. To increase your chances of having your op-ed 
published, frequently read the op-eds that your local papers publish to get an idea of what they 
accept.  

How to Write a Letter to the Editor

If you wish to respond to a specific story that ran in a publication, you can do so with a letter to the 
editor. Make your case, but stay brief. Sometimes, publications will contact you and ask you to shorten 
your letter for publication. If this happens, make sure that you reply promptly or you may miss your 
opportunity. Here is a sample – Keep in mind that it should be written on your agency’s letterhead
 
(Name of Organization)
(Address)
(Building, floor, suite, other address info)
(City), (State) (Zip code)

(Date)

Dear Editor:

State your reason for writing here. Use the 1st sentence to reference the title of the articleto which you are responding, author and date it appeared.
State your case here. Include facts and references to establish credibility.
End with a strongly worded positive statement.

Sincerely,

Writer’s signature if this is a paper copy
Name of writer
Writer’s title
Agency name

Proclamation:
A proclamation is an official announcement that “legitimizes” and provides visual recognition to an 
issue.  Make it a yearly goal to request that your city or county government proclaims April of each 
year to be “Sexual Assault Awareness and Prevention Month”. 

A sexual assault awareness month proclamation from your local city officials/mayor’s office can have 
a tremendous impact and sends a strong message. Utilize the proclamation and couple with a media 
event/press release and an open house inviting city officials, law enforcement and community members 
to become aware of the valuable resource your agency is to the community.  
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“A person’s rightful due is to be treated as an object of love, not as an object 
for use.”- Pope John Paul II

SECTION 2

ENGAGE!  Institutions and System Response 

Institutions play an essential role in bringing justice to the system.  Justice includes awareness and 
action by both governmental and business entities.  The inclusion of these systems in the “Social 
Justice League” benefits all involved.  This section includes ideas, resources and tools to engage and 
recruit the various institutions in your community to join the “Social Justice League”.  

The Prevalence of Sexual Violence 

Sexual assault is a violation of the body, mind and soul. It is about power and control.  In Texas, 1 in 
5 women and 1 in 20 men will be sexually assaulted at some point in their lifetime.  The reality that 
some victims may never get justice exists. 
The largely misunderstood yet most common type of sexual assaults is the non-stranger/acquaintance 
rape.  Over 80% of sexual assaults are committed by someone known to the victim.  Studies 
conclude rapists are serial hunters and predators, not the misunderstood drunk guy.   Perpetrators 
of these crimes remain undetected and remain in our society with only 3% ever spending a day in 
jail.   Our communities are at risk and may be made safer and more responsive with the participation 
of the “Social Justice League!”  The league represents the collective effort needed to dispel the 
misconceptions, myths, victim blaming and root causes of sexual assault.

ACTIVATE! Tools to Promote a Better Response

We’ve created information sheets for patrol officers, emergency medical services and the public.  
These front and back documents contain some facts on rape and non-stranger sexual assault 
and some proper responses and protocol.  Feel free to add your agency information.  If you need 
assistance with the documents please contact TAASA.  
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Helpful tools for EMS after a sexual assault

What can I do? 

•	 Start	by	believing	the	victim.	Use	active	listening	and	non-blaming	language.

•	 The	trauma	from	a	sexual	assault	can	affect	a	victim’s	response.	A	victim	may	react	or	respond	in	a	way	
 counterintuitive to expectations. There is no right or wrong way to react. 
 
•	 You	may	be	providing	the	first	safe	presence	in	which	to	speak	about	this	assault	for	a	survivor.	

•	 A	victim	of	sexual	assault	has	the	following	options:

  To seek medical treatment at a hospital emergency room. (Most emergency rooms provide a 
  private waiting area for sexual assault victims)

  To either report or NOT report to law enforcement 

  To have forensic evidence collected WITH OR WITHOUT a police report.  Evidence stored for 2 years. 

  Explain to victims the importance of preserving evidence until it can be collected by trained   
  medical professional (e.g. do not wash, change clothes, urinate, defecate, smoke, drink, eat,   
  brush hair or teeth, rinse mouth)  

•	 Identify	the	rape	crisis	center	in	your	area.		

•	 A	victim	has	a	right	to	a	sexual	assault	advocate	present	to	provide	support	and	information.

Evidence Preservation

•	 Explain	all	of	your	actions	to	the	patient	and	obtain	consent	for	all	treatment.			

•	 Always	wear	gloves	to	avoid	interference	with	evidence.

•	 Stabilize	injuries	that	need	immediate	treatment	if	and	only	if	the	victim	agrees.1

•	 If	possible	have	client	sit	on	linen	on	gurney.	Fragments	of	evidence	may	fall	onto	linen.	

•	 If	clothing	or	jewelry	is	removed	have	patient	place	each	in	a	paper	bag	to	preserve	potential		 	
 evidence.2

Documentation

•	 Document	victim’s	demeanor	and	statements	related	to	the	assault(e.g.	time,	date,	place	of	attacks)1  
•	 Document	all	findings,	procedures	and	assessments	in	meticulous	detail.2

•	 Offer	transportation	to	medical	facilities	where	medical/forensic	exams	are	performed.1 
•	 Notify	receiving	facilities	of	estimate	time	of	arrival.1

•	 Notify	receiving	SANE	or	doctor	of	evidence	collected	(if	any).

1Futrelle, J. (2009, May 23) EMS Response to Sexual Assault. Retrieved from  //theemtspot.com2009/05/23/
2SART Toolkit. (2011) Office of Justice Program. Office for Victims of Crime. Retrieved from ovc.ncjrs.gov/sartkit
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Sexual Assault Facts

•	 In	Texas	1	in	5	women	&	1	in	20	men	have	been	sexually	assaulted	at	some	point	in	their	lifetime.
•	 Over	80%	of	Texans	who	were	sexually	assaulted	DID	NOT	report	to	law	enforcement.		
•	 Only	19%	of	the	sexual	assaults	were	committed	by	complete	strangers	leaving	over	80%	of	sexual		 	
 assaults committed by someone known to the victim.    

who are the perpetrators?

•	 Over	80%	of	sexual	assaults	are	committed	by	someone	known	to	the	victim.		
•	 Most	rapists	remain	undetected.			
•	 Over	94%	of	rapists	roam	free	with	only	3%	ever	spending	a	day	in	jail.
•		 According	to	a	study	more	than	60%	of	non-	stranger	rapists	offended	more	than	once.2 

Dynamics

•	 No	one	“asks”	to	be	sexually	assaulted,	it	is	an	act	committed	without	consent...period!
•	 Non-stranger	rapes	are	the	least	likely	to	get	reported	and	progress	through	the	judicial	process,	yet	
 account for a majority of the sexual assault occurrences in your community.
•	 98%	of	non-stranger	rapes	do	not	involve	a	traditional	weapon	
•	 The	use	of	alcohol	and	drugs	during	non-stranger	rape	and	brief	encounter	rape	is	very	common.	
•	 Victims	of	non-stranger	rape	experience	a	high	degree	of	inner	struggle,	shame	and	often	blame		 	
 themselves for the crime. 
•	 Non-stranger	and	brief	encounter	rape	victims	are	more	likely	than	other	victims	to	be	blamed	and	to	
 have their entire past sexual histories scrutinized, and as a result feel re-victimized. 

Busch, N.B., Belly, H., DiNitto, D.M.,Neff, J.A.  (2003)A Health Survey of Texans: A Focus on Sexual Assault.  Institute of Domestic Violence & Sexual 
Assault, University of Texas at Austin
Madigan, T. (2012). The serial rapists is not who you think. Star Telegram Online Retrieved from: www.star-telegram.com/2012/08/19/4191666/the-
serial-rapist-is-not-who-you.html
Retrieved from: http://www.rainn.org/get-information/statistics/reporting-rates
Non-Stranger(Acquaintance) & Brief Encounter Rape document. SAFVIC Curriculum-Funded by the Criminal Justice Division of the Governor 
Grant#WF-08-V30-20700-05 (Updated June 2012) 
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Helpful tools for Police Officers after a sexual assault

What can I do? 

•	 Recognize	the	pivotal	role	a	responding	officer	plays	in	the	success	or	failure	of	rape	cases.	The	
 reality is responding officers are the most important officials in a sexual assault case.
•	 Understand	many	rape	victims	decide	whether	or	not	to	continue	with	the	case	based	on	their	
 experience with the responding officer.  
•	 Officers	should	restore	confidence	by	reassuring	they	believe	a	sexual	assault	has	been	
 committed.  
•	 The	trauma	from	the	assault	affects	the	response	of	the	victim.	The	victim	may	react	or	
 respond in a way counterintuitive to expectations. There is no right or wrong way to react.  
•	 Officers	should	reassure	the	victim	the	sexual	assault	was	not	their	fault.1  
•	 Stubborn	rape	myths	and	stereotypes	inform	our	reactions	to	sexual	assault	cases.	Start	by	
 believing the victim and allow the evidence to lead the investigation. Leave preconceived 
 notions & assumptions behind.  
•	 Explain	to	victims	the	importance	of	preserving	bodily	evidence	until	it	can	be	collected	by	
 trained medical professional (e.g. do not wash, change clothes, urinate, defecate, smoke, drink, 
 eat, brush hair or teeth, rinse mouth) 

Language, Interviewing and Reporting

•	 Eliminate	the	word	“why”	when	interviewing.		Intentional	or	not	it	sounds	very	blaming.	
•	 Language	and	wording	are	vital.		Be	sure	to	use	non-	consensual	language	in	your	report.	Any	
 implication of consent in the report may hurt the case.  
•	 Use	active	listening	and	non-blaming	language	and	let	them	wind	down	before	you	ask	the	
 questions necessary to determine the nature of the crime.

Tips for Interviewing a Sexual Assault Victim

•	 Try	wording	questions	in	a	way	that	doesn’t	label	and	proceed	from	there:	“Did	someone	make	
 you have sex when you didn’t want to?” instead of “were you raped?”    
•	 Ask	the	victim	if	he/she	felt	scared...if	there	is	fear	in	the	room	then	there	was	no	consent.	
•	 Take	your	time	when	interviewing	the	victim.	You	may	be	providing	the	first	safe	presence	in	
 which to speak about this assault for the survivor. 
•	 The	victim	experienced	a	traumatic	event.		DO	NOT	USE	Reid	Interrogation	techniques	when	
 interviewing victims of sexual assault. 
•	 Prepare	the	victim	for	arduous	road	ahead	by	explaining	the	protocols	at	your	agency	for	a	
 sexual assault case. (i.e. what can he/she expect next) 

3Non-Stranger(Acquaintance) & Brief Encounter Rape document. SAFVIC Curriculum-Funded by the Criminal Justice Division of the Governor 
Grant#WF-08-V30-20700-05 (Updated June 2012) 
4SART Toolkit. (2011) Office of Justice Program. Office for Victims of Crime. Retrieved from ovc.ncjrs.gov/sartkit



14

Sexual Assault Facts

•	 In	Texas	1	in	5	women	&	1	in	20	men	have	been	sexually	assaulted	at	some	point	in	their	lifetime.
•	 Over	80%	of	Texans	who	were	sexually	assaulted	DID	NOT	report	to	law	enforcement.		
•	 Only	19%	of	the	sexual	assaults	were	committed	by	complete	strangers	leaving	over	80%	of	sexual		 	
 assaults committed by someone known to the victim.    

who are the perpetrators?

•	 Over	80%	of	sexual	assaults	are	committed	by	someone	known	to	the	victim.		
•	 Most	rapists	remain	undetected.			
•	 Over	94%	of	rapists	roam	free	with	only	3%	ever	spending	a	day	in	jail.
•		 According	to	a	study	more	than	60%	of	non-	stranger	rapists	offended	more	than	once.	2

Dynamics

•	 No	one	“asks”	to	be	sexually	assaulted,	it	is	an	act	committed	without	consent...period!
•	 Non-stranger	rapes	are	the	least	likely	to	get	reported	and	progress	through	the	judicial	process,	yet	
 account for a majority of the sexual assault occurrences in your community.
•	 98%	of	non-stranger	rapes	do	not	involve	a	traditional	weapon	
•	 The	use	of	alcohol	and	drugs	during	non-stranger	rape	and	brief	encounter	rape	is	very	common.	
•	 Victims	of	non-stranger	rape	experience	a	high	degree	of	inner	struggle,	shame	and	often	blame		 	
 themselves for the crime. 
•	 Non-stranger	and	brief	encounter	rape	victims	are	more	likely	than	other	victims	to	be	blamed	and	to	
 have their entire past sexual histories scrutinized, and as a result feel re-victimized. 

Busch, N.B., Belly, H., DiNitto, D.M.,Neff, J.A.  (2003)A Health Survey of Texans: A Focus on Sexual Assault.  Institute of Domestic Violence & Sexual 
Assault, University of Texas at Austin
Madigan, T. (2012). The serial rapists is not who you think. Star Telegram Online Retrieved from: www.star-telegram.com/2012/08/19/4191666/the-
serial-rapist-is-not-who-you.html
Retrieved from: http://www.rainn.org/get-information/statistics/reporting-rates
Non-Stranger(Acquaintance) & Brief Encounter Rape document. SAFVIC Curriculum-Funded by the Criminal Justice Division of the Governor
Grant#WF-08-V30-20700-05 (Updated June 2012)
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Other Activities to Engage Systems and Institutions

Law Enforcement!
Officers are among the first to respond to cases of sexual assault.  They are partners to our 
organizations and often serve as a life line for survivors as they vie for safety and stability.   
Honor sexual assault detectives and staff working the cases in the area.  Be sure to research the 
infrastructure of the local and county law enforcement agencies.   Both rural and metropolitan 
will have various departments handling multiple types of cases. Bring refreshments and a token 
of appreciation for their work.  Bring material about your agency and any training opportunities 
available. 

Contact the press for a great story and photo opportunity.  Create a social justice 
league cape  using the logo provided by TAASA or create your own and present to the 
department as the token of appreciation. Post the pictures on social media outlets.  Include 
an invitation to the statewide “Food for Thought” community event (information in the 
community section of this toolkit)

Patrol!
Patrol officers respond to cases of sexual assault and due to the nature of patrol duty may have the 
least amount of training about sexual assault dynamics.  Coordinate with local law enforcement 
agency patrol department – schedule a time during shift meetings or staff meetings to give a quick 
spiel about Sexual Assault Awareness and Prevention Month and invite them to be a part of the “Social 
Justice League”  by utilizing the information sheet included in this packet.

To welcome them to social justice league provide a cape representing the Patrol Officer’s 
commitment to handing sexual assault cases with care.   Invite the press for a story and 
photo opportunity in local newspaper.  Be sure to post on agency social media outlets.  
Include an invitation to the statewide “Food for Thought” community event (information in 
the community section of this toolkit)

District Attorney’s Office!
The agency’s relationship with local judicial systems may vary.  Whether you have a sustained 
relationship or none at all use SAAPM as an opportunity to reinvent or reintroduce your agency.   

Contact the department handling felony assaults to set a date and time to meet.  Provide 
the prosecutors and staff with “Social Justice League” stickers (or any other paraphernalia) 
to welcome their participation in the “Social Justice League”.  Provide the office with the 
information sheet provided in this packet, along with your agency materials.  
Suggest a joint effort in planning a sexual assault training with CEU opportunities for both 
law enforcement and prosecutors.

SANE & Emergency Room Appreciation!
Visit  your area emergency rooms to provide the SANE with a token of appreciation. 
Refreshments for staff are always a hit. Take advantage of the photo opportunity (creating 
more buzz) by inviting the local press with a story on the heroics of SANE nurses and their 
role in victim justice.   Take a picture of the event and post on social media outlets.  
Create stickers using TAASA’s SAAPM logo or create your own and pass out to all Emergency 
Room staff.  
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SANE!
Provide SANE nurse with the information sheet provided in this packet and agency 
information to display throughout Emergency Room waiting rooms and other waiting 
rooms for the month of April.  Check back throughout the month and restock if needed.  

EMS! 
Emergency Management Services Personnel (EMS) respond to a multitude of crisis situations.  In 
the event of a sexual assault disclosure, EMS personnel have an opportunity to play a major role in 
“putting justice in the system” for victims of sexual assault.      

Locate the local EMS department in your community. Keep in mind rural areas may 
have the EMS and fire station(s) combined.  Establish contact to schedule a meet and 
greet.  Present them with the “EMS Protocol” document and a “Social Justice League” 
paraphernalia signifying their commitment to bringing justice to the system.  Maintain a 
working relationship and invite the paramedics to visit your agency.  

Businesses!
Encourage local businesses to become a part of the Social Justice League by participating 
in this year’s SAAPM activities.  (Suggested activities listed below) Once they agree, present 
the business with Social Justice League paraphernalia sticker/cape or etc (utilizing TAASA’s 
graphic or your own) to display with the information sheet provided in this packet. Offer to 
publicize their commitment via social media outlets. 

Partner with local bars/nightclubs!
Have a custom hand stamp created with a catchy slogan like “consent is sexy” and include 
your agency’s name and website.  Collaborate with local bars to use the stamp for entrance 
during the month of April in honor of SAAM.  This is a great way to get the word out about 
your organization and promote a healthy sexuality message. (http://nsvrc.org/saam)

Social Media Commitment - Forming Your Own Justice League!
Encourage local businesses to use the daily sexual assault awareness posts on their 
business social media outlets. Provide them with the posts and interact and comment on 
their pages. This creates a higher visibility and reach for your organization and SAAPM 
activities.  

Gym/Fitness Centers!
Collaborate with local gym/fitness centers and recreational centers to hang posters 
in dressing rooms, around the weight room and other high traffic areas. Ask fitness 
instructors to pass out flyers or the information sheet provided in this packet to class 
participants in April.  Always remember to include your hotline number and website. 

Create a restroom campaign!
Take advantage of unconventional advertising space by placing flyers on the back of 
stall doors in the restrooms of college campuses, bars, restaurants, businesses and state 
agencies.  Remember to ask permission before posting.  (http://nsvrc.org/saam)
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Nail Salons!
The clientele at nail salons vary.  Cast a wide net of awareness by contacting your local nail 
salons and ask them to include the information sheet provided in this packet with each 
receipt.  Utilize the ready -made poster campaigns (mentioned in community section of 
this toolkit) or your own agency posters to hang in the salon.  Perhaps the nail salon would 
sponsor a “pamper the advocate” discount during the month of April in honor of those 
working with victims.

Give a presentation at a hair salon!
A unique place to give a presentation about sexual violence is at the local hair salons.   You 
can hang a poster with sexual assault information and your agency’s website or you can 
provide your agency’s contact to be added to stylist’s business cards.  (http://nsvrc.org/
saam)

Organize a bookstore/library display or reading!
Approach local bookstores and libraries about setting up displays of books related to 
sexual assault with a Sexual Assault Awareness and Prevention Month flyer and your 
agency’s information.  Organize a book or poetry reading about sexual assault and healing. 
(http://nsvrc.org/saam)

Chambers of Commerce!
A Chamber of Commerce is a local network of business and entities.  The chamber hosts 
regular meetings, features guest speakers and offers opportunities for businesses to 
connect with the community. Get involved and join your local chamber of commerce.  
Volunteer to speak at a meeting about your agency.  This is a great way to galvanize the 
business community during Sexual Assault Awareness & Prevention Month.  Don’t forget 
the rural towns of your service area.  Rural chambers of commerce are a great resource in 
reaching small town U.S.A. 
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Resources for First Responders of Acquaintance Rape

Books

Predators, Pedophiles, Rapists & Other Sex Offender 
Author Anna C. Salter, Ph.D.
Publication Date: 2003
Synopsis: Who they are, how they operate, and how we can protect ourselves and our children
Reviews/Comments about this book: “The insight and advice in Salter’s book comes from 
the ‘horse’s mouth’--convicted sexual predators whom she has interviewed in large numbers and 
at length. She knows what they look for and how they operate. You should, too!” - Dr. Laura C. 
Schlessinger

Drug-Facilitated Sexual Assault, A Forensic Handbook 
Author Marc A LeBeau & Ashraf Mozayani
Publication Date: 2001
Synopsis: The first portion of the handbook deals with the history of drug-facilitated crimes and 
provides an overview of how these crimes have changed over the years. The next portion of the 
handbook addresses the difficulties surrounding the investigation of these crimes, including an 
in depth discussion on the drugs and drug classes used, the effects of these drugs on the victim, 
delays in reporting of the crime, details on the type of person that uses drugs as a means of sexually 
assaulting an individual, and difficulties in investigating the suspect. Finally, the handbook outlines 
ideas and suggestions to overcome some of the difficulties encountered in these cases. Details on the 
collection and analysis of evidence from these crimes, strategies on law enforcement’s investigation of 
the suspect, and keys to successfully prosecuting cases of drug-facilitated rape are provided.

Unsafe in the Ivory Tower: The Sexual Victimization of College Women 
Author Bonnie S. Fisher, Leah E. Daigle, and Francis T. Cullen
Publication Date: 2010
Synopsis: Unsafe in the Ivory Tower examines the nature and dimensions of a salient social problem-
the sexual victimization of female college students today, and how women respond when they are, in 
fact, sexually victimized. The authors discuss the research that scholars have conducted to illuminate 
the origins and extent of this controversial issue as well as what can be done to prevent it. Students 
and other interested readers learn about the nature of victimization while simultaneously gaining 
an understanding of the ways in which criminologists, victimologists, and social scientists conduct 
research that informs theory and policy debates.
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DVDs

Bringing Sexual Assault Offenders to Justice: A Law Enforcement Response
Author International Association of Chiefs of Police
Publication Date: August 2011
Synopsis: The goal of the video is to help officers generate stronger cases by reframing sexual assault 
crimes, providing tools to conduct perpetrator focused investigations, and building an understanding 
of victim behavior.

Title Cry Rape
Format Book 
Author Bill Leuders
Publication Date 2006
Synopsis: The true story of one woman’s harrowing quest for justice.

The “Undetected Rapist”
Author National Judicial Education Program
Publication Date: 2000
Synopsis: This video is a re-enactment of part of an interview conducted with a college student / 
rapist by Dr. David Lisak, Associate Professor of Psychology and Director of the Men’s Sexual Trauma 
Research Center at the University of Massachusetts-Boston. In the interview, the rapist, who was never 
reported or prosecuted, callously describes how he planned and executed the rape of a young college 
student.

Truth, Lies, and Sex Offenders, Part 1 & 2
Author Specialized Training Services
Synopsis: 34 min. The first of two videos that are produced and narrated by Dr. Anna Salter. It is an 
excellent training aid intended for professional as opposed to lay audiences.
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“Injustice anywhere is a threat to justice everywhere.”

- Dr. Martin Luther King, Jr.

SECTION 3
ENGAGE!  Community

Over the last year and a half you may have seen this quote come up time and again in TAASA 
presentations or materials particularly from the prevention team and the Texas PEACE Project.  Dr. King 
really captured the mindset that is required of individuals who seek to prevent sexual violence.  Far 
too often we see sexual violence as something that “happens to unfortunate people” rather than as 
a byproduct of unjust systems in society.  We fail to recognize that every act of discrimination, every 
denial of rights, and every injustice creates power imbalances in our communities.  When those power 
imbalances are allowed to exist, all forms of violence (including sexual violence) can and do thrive.  

Dr. King, I believe, has issued a challenge.  His challenge is for all of us to ensure justice for every single 
human being.  He is asking us to recognize that we are all part of the solution.   He is telling us that 
it is no longer acceptable to see injustice as somebody else’s burden to carry.  Community problems 
like sexism, racism and homophobia (which are some of the root causes of sexual violence) require a 
response from the community as a whole if they are to be eradicated.   It is up to each of us to do our 
part.

In this spirit, TAASA is asking all Texans to engage and mobilize their communities to ensure justice 
everywhere.  In this packet you will find some practical ideas for doing just that, along with guidelines 
for how to be successful.  Ultimately, each community is unique so feel free to modify these activities 
to suit your needs or develop you own activities.  Either way, we cannot choose to do nothing if we 
hope to end sexual violence.  John F. Kennedy famously asked “If not us, who?  If not now, when?”  The 
time for all Texans to take action is now.

Risk Factors for Sexual Assault Perpetration

To truly prevent sexual violence from happening in Texas, we must first understand why it 
happens.  The root causes, some mentioned previously (sexism, racism, homophobia, etc.) create 
an environment rife with power imbalances based on identity.  These power imbalances create the 
conditions needed for sexual violence to exist.  Our first task must be to examine those conditions or 
“risk factors” so we can develop a plan to reduce or eliminate them.
As stated in Preventing Sexual Violence in Texas, the state plan for primary prevention work developed 
by the Texas Primary Prevention Planning Committee (PPPC), there are multiple risk factors that spread 
across the individual, relationship, community and societal levels.  
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These risk factors include:

Individual

Attitudes and beliefs 
supportive of sexual violence

Witnessing or experiencing 
sexual, physical, emotional/

psychological/verbal abuse as 
a child

Impulsive and aggressive 
behaviors

Relationship

Living in a family environment 
characterized by physical, 

emotional/psychological and/
or sexual abuse

Associating with sexually 
aggressive and delinquent 

peers

Community

General tolerance of sexual 
violence and other forms of 

violence

Societal

Norms supportive of sexual 
violence

Inequalities based on 
gender, race, class, ethnicity, 
sexual orientation (includes 
objectifi cation of women)

Gender role socialization and 
objectifi cation of women

Since this portion of the SAAPM packet is focused on engaging and mobilizing the community, let’s 
take a closer look at the Community Level risk factor which reads “General tolerance of sexual violence 
and other forms of violence.”  Tolerance of sexual violence within a community sets a tone that sexual 
violence is not a problem to be taken seriously. Often times the blame for a rape or assault falls on the 
victim because of what they were wearing or who they were with.  We hear news reporters question 
the choices of the victim rather than ask why the perpetrator chose to rape.  Victims are even vilified 
for “ruining the life” of perpetrators, particularly when it involves young athlete(s) or someone with a 
“bright future”.  All of this sets up an environment where sexual violence is more likely to occur.  

It is clear that our actions must be focused squarely on reducing the tolerance of sexual violence and 
other forms of violence in the community such as objectification of women and gender inequality. 
Organizations (secular and faith-based), neighborhood associations, and other community entities 
must play an active role in finding solutions to these community based problems. 

ACTIVATE! Community Engagement Strategies

Here is a collection of community engagement strategies that you might find useful. Feel free to use 
them as-is, modify them to suit your needs, or even as inspiration for creating something totally new.  
Whatever you do, be sure you target those risk factors for perpetration.

 



Food for Thought is a community potluck where Texans gather in neighborhoods, churches, schools, 
community centers, etc. to share food, discuss the injustices that they experience and witness in their 
day to day lives, and develop a plan of action to right those wrongs and create a community that is 
free of sexual violence.

Food for Thought will take place across Texas on Wednesday, April 17, 2013.  To organize or host an 
event in your community, simply follow the instructions included in this packet.  If you are willing to 
have your event be open to the public, email Ted Rutherford (trutherford@taasa.org) so we can add 
your event to the Food for Thought Map that will be posted on our website and social media pages.  

HOW TO ORGANIZE A FOOD FOR THOUGHT EVENT

It is important that note that community-based events require some advance planning to ensure a 
good turnout.  Because each community is unique, there is no “one size fits all” set of instructions.  So, 
here is a list of things to consider when planning your event:

PRE-PLANNING

Objectives:
  1._________________________________________________________________
     _________________________________________________________________
  2._________________________________________________________________
     _________________________________________________________________ 
  3._________________________________________________________________
     _________________________________________________________________

Target Audience(s):
     _________________________________________________________________
                               _________________________________________________________________

Budget:

Date: Time:

Location:



INVITATIONS

Method Date Sent
     Phone _____________
     Email _____________
     In Person _____________
     Facebook _____________
     Evite _____________

A really great way to organize your event and attendees is to use the website http://evite.com.  This 
tool allows you to set up your event (it even has “potluck” as an option), invite and track attendees, 
and send reminders.  It even has options for attendees to invite and/or bring others who weren’t on 
the original contact list!  The icing on the cake is that Evite is loaded with design templates that you 
can use to customize the look and feel of your event.  Here is an example of one of those templates:

Notice the teal background matches the Food for Thought logo (hint, hint).  You can find that template 
by going to the Evite website, clicking on “Create an Invitation” and do a search for “teal”.  

Partners: Contribution:



OTHER CONSIDERATIONS

Technology/Equipment
     Projector
     Laptop
     Screen
     Flip Chart
     Markers

Facilities
     Number of people
     Seating/Table arrangement
     Signage

Promotion/Publicity
     Mailing lists
     Promotional mailings
     Posters, flyers
     Advertising
     Media contact
     Media fact sheets
     News releases

FOR THE EVENT DISCUSSION
On the day of the event, we highly encourage you to hold a facilitated discussion about the specific 
injustices that exists your community and strategies for overcoming those injustices.  The following is 
a guide for that discussion.

Meeting those at your table:
	 •	Introduce yourself by telling those at the table your:
  •	Name
  •	Why you come today
  •	Who is your role model and why?
  •	Name a strength of the community you are currently a part of.

Defining a healthy community (large group work):
  •	What is your vision for a healthy and strong community? How does it look physically,   
    how does it sounds, how do people interact with each other, how do you feel walking   
    through this community?
  •	What does it take to make a community healthy and strong?
  •	The first step to creating this community is to look at what makes it hard for us to build  
    this type of community- what are we up against?
  •	What community strengths do we possess to overcome these challenges?



Our Action Plan (break into small groups if there are enough in attendance, if not, large group work)
 •	The “Hot Issue” we have chosen is:
 •	We chose this issue because:
 •	This issue affects:
 •	This is what we want to achieve:
 •	This is what has to happen for us to achieve our goal:
 •	These are possible strategies or actions we could take to achieve our goal:
 •	This is the strategy we have chosen:
 •	These are people we know are available to help us:
 •	These are material resources we know are available to us:
 •	This is the first step we need to take:
 •	These are the next steps we need to take:
 •	These are the final steps we need to take:
 •	These are possible roadblocks to our plan:
 •	These are ways to overcome these roadblocks:
 •	This is how we will know our plan has worked:

** If you break into small groups allow time for folks to share back what they came up with

Closing
 1. What individual actions can you start making today to help create a healthy and strong   
     community?
 2. What support do you need and from whom to engage in the action plan you and your   
      table just worked on or the individual actions?

Change, particularly at the community level takes time and a concerted effort.  Obviously one potluck 
and discussion is not enough to end sexual violence.  It is our hope that Food for Thought will be 
a monthly or quarterly event in communities across Texas.  We hope the discussions will turn into 
actions that will ultimately inspire change.  As cultural anthropologist Margaret Mead said “Never 
doubt that a small group of thoughtful, committed citizens can change the world.  Indeed, it is the 
only thing that ever has.”
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Other Community Ideas

Texas Shines a Light on Sexual Assault!
How can we work together to raise awareness of sexual assault? By “Shining a Light” on the 
subject and bringing it out of the darkness! The idea comes to you from the TAASA board 
of directors. It is an opportunity to create a statewide awareness event that advocates, 
survivors, and communities across Texas can implement. Join us on April 17 by just 
creatively keeping the lights “on”.  More details to follow.

“Don’t be that guy” Campaign!
The “Don’t be that guy” is a poster campaign challenging sexual assault myths and 
victim blaming while at the same time empowering  bystanders and shedding light on 
the dynamics of sexual assault.  Various agencies from the Edmonton community in 
Canada including law enforcement, sexual assault agencies, alcohol prevention groups, 
prostitution awareness agencies, Red Cross and the local university created the Sexual 
Assault Voices of Edmonton (SAVE) coalition.  The group initially launched the provocative 
campaign November 22, 2010 and re-launched the campaign November 30, 2012 to 
include same sex assault and new powerful messaging.  
The posters are available for all to use.  

Visit http://saveedmonton.com to view the campaign and obtain permission and helpful 
information on the use of poster campaign. 

“What we stand for” Campaign!
“Men Against Rape” a national organization with a mission of mobilizing men in creating 
cultures free from violence, especially men’s violence against women.  The organization 
launched a campaign titled “What we stand for” - a bystander intervention campaign for 
college men.  The campaign positively portrays young men as vital allies and invites all 
men to consider their own stance on men preventing sexism and sexual assault. 

Visit http://mencanstoprape.org  for information on how to launch the campaign on a 
campus near you

Project Unspoken! 
Project Unspoken is a video project of the Respect Program from the Office of Student 
Health at Emory University in Atlanta, GA.  The Respect Program engages the Emory 
community to prevent and respond to sexual assault and relationship violence.  Project 
Unspoken is a profoundly creative, thought-provoking video addressing the TRUTH 
about sexual assault while ingeniously defending survivors.  The video can be utilized as 
precursor to any event, training or dialogue.  

For more information visit http://bewellexcel.org

NO MORE! 
NO MORE is a groundbreaking symbol designed to galvanize change and radically increase 
the awareness of domestic violence and sexual assault in our communities.  The campaign 
works to end the stigma and shame associated with sexual assault and domestic violence.  
The campaign is easy to use and is a convenient way to get local businesses involved.
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If you would like to get the NO MORE toolkit, visit http://nomore.org/contact/ and fill out 
the drop down menu boxes and select the option reading, “I would like to get the toolkit.” 
The toolkit is available free of charge and contains NO MORE logos, guidelines and tips on 
how to start using the symbol and spreading the word about NO MORE.  

The Hunger Games & Gender Empowerment!
The Hunger Games book and movie enjoyed record breaking numbers in 2012.  The 
Idaho Coalition Against Sexual and Domestic Violence along with Center for Healthy Teen 
Relationships created a “Gender Empowerment Lesson Plan” for examining the Hunger 
Games movie with Middle & High School students. The sequel is set to be released in 
November 2013. Take advantage of the enthusiasm by incorporating the Hunger Games 
gender empowerment discussion as a part of youth outreach.  
     
You can find the PDF lesson plan here: http://lovewhatsreal.com/

“Miss Representation” Documentary with Discussion Guide!
The documentary Miss Representation highlights the way that media represent women 
and femininity. It explores limited roles women and girls play in media, if they are 
represented at all, and lays bare the very real and dangerous repercussions of that narrow 
representation. It also discusses efforts to address these portrayals of women, in media 
and in other institutions in our society, and the backlash against those efforts. This 
documentary can serve as a great tool to spark conversations about the expectations in 
our communities for how people should look and act, and what roles they can fulfill, based 
on gender. To find out more about the film, including information on how to purchase it, 
check out the Miss Representation website.

TAASA’s Mobilizing Men Task Force has developed a set of questions for people planning 
to use this film to spark conversations in their own communities. Those questions, in 
addition to a link to some great discussion questions already developed and available on 
the Miss Representation website, are part of the discussion guide you can download here.

Cultural Event!
Have a cultural event highlighting a relevant topic of concern (i.e. know your rights, 
implications of anti-immigrant sentiment and victims).  This event will help build a bridge 
to this community.  This requires foresight, planning and a relationship with both formal 
and informal leaders within the community.  Be sure to provide accommodations for time 
of day and families including but not limited to food, childcare and kid friendly activities

Stay at Home Moms!
Stay at home moms are a group not often considered for outreach.  Host an event targeting 
stay at home moms.  Have a specific goal in mind for this group.  How does this segment of 
the community fit into the agency’s goals? How does it fit with the agency’s sexual assault 
awareness and prevention month goals?  Be sure to accommodate child care needs.
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African American Communities!
The African American community experienced a strong percentage increase of 20% 
from 2000 – 2010 in Texas.  (http://census.gov)  Creating a collaborative relationship with 
the African American community is important.  Agencies can begin to build inroads by 
supporting local festivals, events, providing information and working together on issues 
of importance to both the community and the agency.  Church in the African American 
community is a focal point of support and information.  Invite the pastors of the various 
churches for coffee or a breakfast meeting to become acquainted and begin a partnership.  

Public Library!
The public library is a source of information and technology for the local community.  It 
attracts various segments of the population for a variety of reasons.  Public libraries host 
literary events, English as a Second Language classes, computer classes and more.  The 
library is a great opportunity to reach across the various segments of your community.  
Coordinate with the local library to host an awareness event geared toward certain 
populations (i.e. general awareness of sexual assault, the valuable service your agency 
provides to the community or a “know your rights” event for recently arrived immigrants.  
Accommodate for the fears, safety and needs of the intended audience.  
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