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 Location: Located midway between New York and Florida, Virginia is the gateway to the 
South. It is also sometimes classified in the Mid-Atlantic region. The Commonwealth is 
bordered by Washington, D.C., the nation's capital, and Maryland to the north; the 
Atlantic Ocean to the east; North Carolina and Tennessee to the south; and West Virginia 
and Kentucky to the west. 

 Geography: Western Virginia is mountainous, covered by the Allegheny and Blue Ridge 
mountains with the great Shenandoah Valley falling between the ranges. The central 
piedmont region, with its rolling hills, flattens out into the sandy coastal plain toward the 
Atlantic Ocean.

 Climate: Mild with four distinct seasons 

 Area: 42,767 square miles

 Population: 8,037,736 in 2010

 Major Industries: Manufacturing, exports, tourism, which accounted for $13.1 billion in 
2000 - up from $12.4 billion in 1999 - and employed more than 200,000 workers, high 
technology and agriculture

 Capital: Richmond (since 1780)

http://www.virginia.org/fastfacts/
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Virginians Aligned Against Sexual Assault (VAASA) and 

Virginians Against Domestic Violence (VADV) joined 

forces October 1, 2004 to become the Virginia Sexual and 

Domestic Violence Action Alliance (VSDVAA). The 

establishment of the new coalition is the culmination of 

more than four years of work, and marks the beginning of a 

new era of advocacy in Virginia. 
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Liz

Prevention Projects Manager

Arlene

Child & Youth Advocacy Manager
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Brad

Sexual Violence Prevention Coordinator

*Beth

Empowerment Evaluation Coordinator
*Went to China and never came 

back! We are all jealous!
6



Jonathan

Prevention Team Assistant

I don’t have 

pictures, but I 

can’t forget our 

Prevention Team 

interns, Kendra 

and Crystal!
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Kristi & Alba

Co-Directors
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 part one: public policy efforts
• Increase funding for IPV prevention initiatives in the GA 

(marriage license fees/license plate, etc.)

• Building Healthy Futures Fund - This event will consist of a 
short program that will highlight the benefits of 
private/public partnerships, recognized key legislators 
who support the Building Healthy Futures Fund, and 
illustrate the impact private/public partnerships have in 
communities. After the short program, there will be a 
reception attended by key constituents from across 
Virginia and advocates from the sexual and domestic 
violence field.
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 Part two: building a community of practice
• Prevention Brand “Yes: Changing the future with fresh ideas 

and effective tools”

• Disseminate the brand across membership in various 

publications (Moving Upstream Newsletter, etc.)

• Prevention Website

• A recipe for prevention (card, talking points, and new recipe 

per month)

• Prevention e-group

• Technical Assistance & Training
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http://vsdvalliance.org/primary_prevention/
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 Economic Justice Work
• Internal focus first: Making sure the coalition and member 

programs pay a living wage and provide benefits to 

employee and partner/family.

• Baseline salary/benefit assessment

 Racial Justice Work
• VA’s White Allies Statement of Commitment

 http://www.vsdvalliance.org/secAction/whitealliestatement.html

• Internal “Change Team” and staff caucuses

• Membership WATAR (White Allies To Anti-Racism)

• Membership Women of Color Caucus

• Cultural Competency and Anti-Racism Training
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 The Red Flag Campaign
• www.TheRedFlagCampaign.org

• Advisory Committee

• Bystander campaign

• All campuses received the 

campaign for free in 2010

• Currently building evaluation 

components
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http://www.theredflagcampaign.org/


 Featured as an example of “Innovative Coalitions to 
Address Sexual Assault and Dating Violence” in U.S. 
Department of Education’s publication, Catalyst.

 Recognized as a case example for promising 
practices in evaluating public awareness campaigns 
in online article, ”Incorporating Evaluation into Media 
Campaign Design” VAWnet (Violence Against Women 
Net), (Potter & Perry, April 2008).

 Honored by the Richmond chapter of the American 
Institute of Graphic Artists--merit award in poster 
category.

 Approved by the Office on Violence Against Women, 
U.S. Department of Justice. 

 Featured as one of 24 case studies of “great nonprofit 
branding campaigns” in a new book, Designing for 
the Greater Good (Crescent Hill Books, January 2010). 

 Highlighted as a case example for promoting 
community education in the National Sexual 
Violence Resource Center’s 2010 Sexual Assault 
Awareness Month campaign materials.

18

http://new.vawnet.org/category/Documents.php?docid=1317
http://new.vawnet.org/category/Documents.php?docid=1317
http://designingforthegreatergood.com/
http://designingforthegreatergood.com/


 Teen Campaign
• Objectives of campaign

 1) Diverse 14-16 year-olds will be able to identify 

experiences that make them feel positively about themselves, 

and will develop or improve the skills needed to prioritize 

and realize these experiences

 2) Diverse 14-16 year-olds will be able to identify their 

expectations for healthy dating relationships, and will 

develop or improve their ability to communicate these 

expectations with peers and potential dating partners. 
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 Teen Campaign
• The assets that have been prioritized are interpersonal competence, 

personal power, community values youth, and positive peer influence. 

(as described by the Search Institutes Developmental Assets)

• Over 17 focus groups with Teens have been facilitated 

• These objectives are based on data from the focus groups that suggest 

that teens rely on external factors to make them feel happy and rarely 

have the opportunity to think about internal protective factors (what 

fills them up and what makes them feel whole)

• Teens seem to know and understand what the core components of 

healthy relationships are, but don’t have the skills to communicate 

them with dating partners and do not expect to have healthy 

relationships. 
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 All members of workgroup identify as African 

American/Black

 Understand the IPV fatality data in VA

 Conduct literature review and program scan for healthy 

relationships, positive racial identity, media literacy for 

pre-k to elementary age children.

 Select promising strategies/programs/curricula

 Modify for audience
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 This goal is an objective in our OVW Community 

Defined Solutions grant (formerly GEAP and maybe 

soon to be GEAP again…) 

 Builds on current partnership with OCME, Virginia 

State Police, Department of Criminal Justice Services, 

Office of the Supreme Court, Attorney General’s Office, 

and VA Poverty Law Center to improve the coordinated 

community response to intimate partner violence in 

communities across the state

 Workgroup members have been identified
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City of Winchester, VA

Chesterfield, VA

Charles Cit, VA

Hampton, VA
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 In Touch with Teens (age 12-14)

In Touch with 

Teens curriculum

Facilitated at the 

Boys and Girls 

Club & the 

Timbrook House, 

an at-risk youth 

center.

Public awareness 

plan for the 

community
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Project RELATE (middle/high youth)

Project RELATE 

(modified) & Safe 

Dates curriculum

RELATE  2 YOU website

http://relate2you.com/

RELATE 2 YOU 

performance/play

Working on 

broadening support & 

institutionalizing  

throughout county
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http://relate2you.com/


Al’s Pals (pre-K to elementary)

Al’s Pals curriculum 

(grade-level phase in)

Tiger Dollar incentive 

program

Teacher training 

program

Stakeholder buy-in key
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RELATE (age 14-16)

Project RELATE 

curriculum (modified)

Partnership with 

Alternatives, Inc.

Hampton Teen Center –

provides creative outlet 

for youth (music, 

spoken work, 

painting/drawing)
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